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Doughboy 32% Dairy 
Concentrate is packed 
with that extra protein 
punch necessary for max- 
imum milk production. 


Doughboy 16% Dairy Mo- 
lassie is a sweet feed 
which gets results for the 
dairyman and is easy to 
sell. 


100 LBS. NET 


YOU CAN MAKE 
BETTER FEEDS 
WITH DOUGHBOY 
CONCENTRATES 


Doughboy 32% Mash 
Concentrate contains vi- 
tamins A, B, D, E, F, and 


Don’t worry about vitamins, minerals and 
‘ . balanced in proteins and 

proteins. You'll find them all in Doughboy minerals. 

concentrates — all perfectly balanced so that 

your mixed feeds, made the Doughboy way, 

will assure satisfactory results for your feed- 

ers. Write for full information about the 

Doughboy franchise. It will enable you to 


make better feeds and bigger profits. plement is mate empe- 
cially to produce healthy 
pigs and plenty of profit- 
able pork. 


Merchandising Assistance 


Waiting for customers to come to you is just 
as old fashioned as barn floor feed mixing. 
That’s why the Doughboy franchise in- 
cludes sales, advertising and promotion plans 
to bring increased business to all Doughboy 
dealers. This is a tested and proved mer- 
chandising program. It will pay you to 
investigate. 


DOUGHBOY CONCENTRATES may be shipped in mixed cars 
with feeding rolled oats, feeding oat meal, whole oat groats, steel cut 
oat groats, pulverized barley, ground barley, steel cut wheat, puffed 
wheat, Doughboy feeds and flour and many other ingredients used by 
feed dealers and manufacturers. All items are available for prompt 


shipment in straight or mixed cars. Write or wire for samples and 
prices. 


DOUGHBOY MILLS, INC. 
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Not Accidental 


L. is not by mere chance that we have many customers of 
thirty or more years’ standing. Nor that they include the largest 
as well as the smallest concerns in the world. 


Nor that, year after year, there have been added to these 
a steadily widening host of retained customers. 


All this is not just coincidence. It is the obvious result of 
giving the milling, elevator and feed mill industries the best that 
can be had in equipment, friendly service, reasonable prices. 


When you are in the market for machinery or supplies, 
remember that the hands of these industries direct you to Strong- 
Scott as the one they have tried — and prefer. Our catalog 
should be in your files — send for it. 


Everything Jor Every Mill, Elevator 
and Feed Plant 


STRONG 
Strong Scott Co 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 


The STRONG-SCOTT Line Includes: 


Roll grinding Leather Belting Elevator Heads, Boots, Tyler TUF-TEX and Corn Cutters 
and Corrugating Wood, Iron or Steel DUR-LOY Wire Cloth Pellet Mill 
for all rolls Strottco Rubber Belt ele 
Belting of all kinds Spouting—all kinds Car Movers Secalpers 
Car Lining Paper Perforated Metal Molasses Feed Mixers 
all nds, including = 
pulleys, shafting, etc. Superior DP and Truck Dumps, Scales ag hg zene Dry Feed Mixers 
Teenie Rope CC Cups Spiral Conveyors Hammer Mills piven Mill Machinery 
cable 
an Elevator Head Drives sour Swiss Silk All General Supplies 
Dodge V Belt Drives [Electric Motors Bolting Cloth Separators Manlifts 
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CAMEL 


WHEAT MIXED FEED 


for 
Poultry - Dairy Cows - Pigs 


“All in one bag’’ 


EXCELSIOR 
MILLING COMPANY 


Minneapolis Minnesota 


A COMPLETE UNIT. 


for Closing 
Filled Bags 


ERE is the lowest priced 

complete bag closing ma- 
chine ever developed to in- 
clude a genuine brand new 
Union Special Class 14500 
sewing head — the same as 
used in finest units obtainable 
at any price! This machine is 
Style 14500-R-161. Standard 
equipment includes built-in 
motor, automatic brake, auto- 
matic thread cutter, thumb 
controlled clutch, built-in 
thread stand, suspension cable, 
counterweight, and tandem 
pulleys on bracket for over- 
head mounting. 

With this machine, one man 
can take care of all production 
requirements for a small plant 

- - handle miscellaneous jobs 
in big plants ... or do utility 
work in any plant. Write for 
complete information. UNION 
SPECIAL MACHINE CO., 448 
N. Franklin St., Chicago, IIl. 


UNION 
SPECIAL 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middllings 
Rye Middlings 
Malt Sprouts 
Anewens Gnaina 
Linseed Meal 
Soybean Meal 
Oateed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


That Soybean oi | 
Meal and Corn 
Gluten Feed of 
Staley’s sure hits 
the mark. 


SOYBEAN OIL MEAL 
2 PEA-SIZE SOYBEAN OIL MEAL 
3 SOY BEAN OIL MEAL PELLETS* 

4 CORN GLUTEN FEED 

5 SWEETENED CORN GLUTEN FEED 
MW CORN OIL MEAL 


THREE SIZES PLAIN AND MINERALIZED 


ALL IN ONE CAR AT CARLOAD. PRICES 


The Staley Customer NEVER GUESSES-He Knows! 
A. E. STALEY MANUFACTURING CO. 


DECATUR (FEED DIVISION: ILLINOIS 


PIONEERS OF THE SOYBEAN INDUSTRY IN AMERICA 
AMERICA’S LARGEST PROCESSING PLANT 
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Here is your ennotmniey to increase 
your sales and profits during 1940. 


There is now available to you one of the most com- 
plete and effective merchandising programs ever offered 
to sellers of baby chicks. For more than 25 years, Arcady 
has met with and helped solve sales and feeding problems 
of numerous hatcheries and feed dealers all over the 
country. 


From this long and successful experience, Arcady’s 
proven merchandising program has been developed to 
help you do these two big jobs that will mean good 
business and profits for you in 1940: 


1. Help you sell more good-quality baby 
chicks. 


2. Help you sell more high-quality Arcady 
poultry feeds. 


“Your Key to Chick Profits” illustrates and describes 
sales helps that are tested business-getters. Mail the 
coupon NOW for your free copy. Without obligation, 
learn how YOU may enjoy the benefits of Arcady’s 
merchandising service. 


The Arcady Farm Editor broadcasts over Station 
TUNE IN: WLS at 12:55 P.M. Central Time Mon., Wed. & Fri. 


Arcady's attractive premium deal will result in more 
steady business for you. 


§ ARCADY FARMS MILLING COMPANY FB-1 : ARCADY FARMS MILLING C0 
223 W. Jackson Blvd., Chicago, Ill. 
223 W. Jackson Blvd. Chicago, Iil. 
I sell baby chicks and poultry feeds. Please send my J§ 
free copy of “Your Key to Chick Profits”, without obligat- J 
i ing me. 
a 
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adopt efficient system on 


Your Collections 


if you want to make profit 


FTER 27 years of feed busi- 

ness experience in Allen, 

Mich., it's still enjoyable, de- 
clared Harlow Van Patten recently. 
Mr. Van Patten has a well-equip- 
ped feed mill, giving steady em- 
ployment to three or four men. He 
handles a line of commercial mixed 
feeds. In the plant basement is a 
corn sheller, corn crusher, a hori- 
zontal feed mixer of one-ton capa- 
city, and a molasses pump. On the 
first floor, he has his new motor- 
driven attrition mill, a molasses 
mixer, a bag closing machine, some 
scales, and small equipment. On 
the second floor are another hori- 
zontal mixer, a cob blower, and five 
stands of bucket elevators. On the 
third floor are located the elevator 
heads. 

“I have faith in the future,” he 
commented. “Within recent months 
I've invested in the new attrition 
mill, the corn crusher, a couple of 
motors and the corn cob blower.” 

While placing considerable stress 
upon merchandising his line of com- 
mercial feeds and cooperating with 
the feed manufacturer in advertis- 
ing it, he believes in giving the 
farmers and feeders the best cus- 
tom service possible. He handles 
grain and farm seeds, does a nice 
volume of mixing and grinding 
work. He charges 10 cents a bag 
for grinding and 5 cents for mixing. 
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“Some people say that salesman- 
ship is the weakest link in the aver- 
age feed business chain,” said Mr. 
Van Patten, “but I think that could 
be said more truthfully of collect- 
ing ability. A great many feed men 
every year go broke because they 
cannot get what others owe them. 
Some of this trouble is due to care- 
less management, charging feeds 
or other farm merchandise to peo- 
ple who are regarded as poor risks 
by everybody. It is easy to get a 
bad bill on the books but plenty 
hard to get it off. That's the first 
thing to remember. Don't be too 
easy in the credit business. If you 
have to lose a man’s friendship, do 
so before he owes you money.” 

This feed man should know his 
way about in the matter of rural 
credit, being engaged for a quarter 
of a century at the business, and 
selling 50 per cent of his volume 
that way. He says credit business 
is manageable if you are careful 
and not afraid to say “no”. He 
makes it a definite practice never 
to charge feeds or seeds to a ten- 
ant farmer unless the farm owner 
guarantees the account. He says 
also to set a certain credit limit and 
abide by it. 

“We do some local advertising 
in surrounding newspapers,” ex- 
plained Mr. Van Patten, “but pos- 
sibly none of us does as much or 


1940 


as effective advertising as we 
ought. We employ what advertis- 
ing material we get as well as we 
can, get considerable advertising 
value out of our truck, and are 
planning now to have made in the 
spring a nice outdoor advertising 
board for the mill, one that will 
really attract favorable attention. 
As feed business conditions improve 
I think there will be more money 
and energy expended by feed 
dealers throughout the country in 
advertising.” 


This feed man, through years of 
experience, has learned the impor- 
tance of knowing as many people 
as possible, being friendly to all. 
Circumstances have a way of re- 
versing themselves sometimes. The 
wealthy man may be poor in a few 
years and the poor man may be in 
affluence, so the business man, 
keeping a close check on what goes 
on, will be cordial and helpful to 
all. It pays to do everything possi- 
ble to help those who need it, but 
this should never go so far as to 
extend credit where it cannot be 
taken care of. 

Mr. Van Patten reads the trade 
papers and keeps abreast of devel- 
opments. He keeps a close eye on 
what he has to sell and if anything 
fails to move promptly he gives the 


(Continued on Page Fifty-four) 
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Joe Glum says his hens “look just as good feedin’ em on ordinary 


feed as fussin’ with thim fancy breedin’ mashes containin’ milk 
and all that.” But you can tell the difference every time, when the 
hatch comes off and the chicks are sold. Bigger, stronger chicks 


and more of them—right along—from Johnny Wise’s flock. 


John Wise, like all wise poultrymen, insists that the best is the 
cheapest in breeding mashes—and milk is one of the essential 


ingredients for high hatchability. The records prove it. 


The full value of milk lies in all its constituents, not any one of 

them alone. That’s why dry skim milk is the outstanding milk 
product used in feeds. It contains all the proteins, minerals, vita- 
mins and milk sugar of the fresh separated milk from which it is 


made. 


Up-to-date information on the nutritional requirements for hatch- 

ability and the value of milk in the ration is available in our 
Bulletin 211. Our Feed Service Department will gladly send you 
a copy and help you build a good breeding mash formula, on 


request. 


AMERICAN DRY MILK INSTITUTE, INC. 


221 N. LA SALLE STREET, CHICAGO 
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Baby Display 


O you display a window of 

baby chicks every spring? 

If so, are you actually mak- 
ing a fair profit on your space, 
money, and time? If you are doubt- 
ful you may find a profitable an- 
swer in the methods of the John §. 
Wolfe Co. West Street grain store, 
Pittsfield, Mass. 

Every year, from April through 
June, a brooder and several hun- 
dred chickens are on display in 
one of the windows. However, they 
are often sold from the window so 
rapidly that it is sometimes empty, 
waiting the next shipment. 

“Chicken merchandising may be 
profitable in two general ways — 
immediate, direct sales and future 
sales traceable to the favorable 
contact established by the first 
one,” the firm points out. “The first 
type is perfectly obvious. It is the 
second possibility which many feed 
dealers must learn to recognize and 
work for. 

“The first consideration is to es- 
tablish a dependable source of sup- 
ply. Dependability is important. If 
you are compelled to wait days at 
a time for your orders to be filled, 
many of your customers are going 
to buy elsewhere. 

“If there is a large scale poultry 
farm in or near your community, 
you can probably kill three birds 
with one stone; eliminate the haz- 
ard of delays, work in some valu- 
able advertising, and get a good 
feed customer if the large scale 
raiser is splitting his business or 
not buying from you at all. If you 
will show him how you can push 
his chicks, he will gladly supply 
you at a price that will permit you 
to make a profit. 
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BABY CHICKS such as 
these represent profits for 
progressive feed dealers. 


“If there are no large scale rais- 
ers in your locality, you can do very 
well by contacting a dependable 
out of town dealer. But, in either 
case, be dead sure of his depend- 
ability, and remember, too, that 
spring is the time for renewed life, 
that people, be they chick enthusi- 
asts or prize fighters, are receptive 
to it. 

“It will be a good idea to display 
trays, feeders and other accessories. 
And it will pay to strive for a neat 
appearance in this respect. Through 
your chicken window you can and 
should gain many new, worthwhile 
customers every season. Set your- 
self a quota and go after it. 

“You should, of course, maintain 
a thorough knowledge of the kinds 
of chicks, feed, and equipment you 
are selling. For how steady a cus- 
tomer that new man buying baby 
chicks will become depends upon 
his success in raising them. If they 
do very well, he will praise you to 
the skies; if he loses many, he may, 
justly or unjustly, have no use for 
you. 

“With each batch of chicks sold 
goes, or should go, a supply of 
starting mash. Be sure and find out 
what equipment your customers 
are using.- Be ready to point out 
the uses of the different kinds. Many 
of your customers may be new at 
chicken raising and the feeling that 
they are dealing with a man who 
knows all about their problems is 
of paramount importance to future 
sales. 

“Your knowledge of chicken care 
and feeding will also have a bear- 
ing upon your relations with your 
customers who do know their stuff. 
They probably will not ask as many 


offers double-barreled profit 
“~ opportunity for eastern firm 


questions as the novice, but they 
will be harder to answer. If this 
class of people know that you know 
what you're selling and talking 
about, they will have faith and re- 
spect for your products. 


“If you have the room and the 
time, it is a corking good idea to 
raise chicks yourself, and keep thor- 
ough, exact records of every phase 
of their progress. It is a fine per- 
son-to-person ad for your business, 
and it enables you to give definite, 
first-hand facts to back up your 
knowledge. 


“A carefully kept record of your 
sales will enable you to tell when 
your different chick customers will 
be ready for growing or laying 
mash. A card or letter mailed a 
little in advance of the expected 
date will remind them that you 
have proper mash on hand to con- 
tinue the good work under way. 

“The mailing list can also be used 
to increase your sales of other feed. 
If a farmer with 200 chickens, 30 
head of cattle and half a dozen pigs 
buys only chicken feed from you, 
here is a fine opportunity to in- 
crease business. Baby chicks are a 
fine springboard to other sales in 
all kinds of feedstuffs, because they 
offer a proving ground, something 
tangible for the dealer and custom- 
er to discuss problems on; some- 
thing for the customer to be satis- 
fied with if the results are good; and 
a challenge to the dealer if they 
are not. 


“If you will realize that getting 
the most out of your chicken win- 
dow is a matter of (1) understand- 
ing how effectively it can be tied 
in with many other of your mer- 
chandising policies and, (2) devel- 
oping these angles to increase the 
sale of chicks, mash, feed, equip- 
ment and other products, you, too, 
will be showing others how chicks 
in the window lead to dollars in 
the cash register.” 
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wow uidaletown, Ind. July 1b, 2938 


Phils.. Pe- 


Pratt Food Co-- 
Dear Sirs: 


no Tow the a diseese 


Poutirymen raised tuised these 20 MILLION 


Ration ... a new, special feed 
containing C-Ka-Gene. It will 
bring you new customers and 
bigger profits. 


In 1939, over 20,000,000 chicks were 
protected from the red death of bloody 
coccidiosis by Pratts C- Ka-Gene .. . the 
new feed ingredient that stops those 
awful losses. 

The two letters reproduced above 
show how C- Ka-Gene has banished the 
fear of this murderous disease from the 
minds of its users. 

Thousands of experiences like these 

. years of research .. . prove C-Ka- 
Gene, when added to your feed. . . will 
stop losses for your customers, too. 

How? By turning natural attacks of 
the disease into IMMUNITY (permanent 
protection). 

C-Ka-Gene is not a “cure” 


Here’s your chance to sell 
some feed to every poultryman 
in 1940. 


Feed mixing territories are 
now being assigned. Send that 
coupon today. 


ANNOUNCING 


a complete new kind 


of Hi-Profit 
feed Line for Mixers 


Get new business, new profits on 
your complete line of ~ oultry and 


- not a “pre- 


livestock feeds with ratts new 
ventive”. Nor is it a vaccine. It cannot and “NAT-UR-WAY” Feed Mixing 
does not give birds Coccidiosis. lan. 


But . . . when birds being fed C-Ka-Gene 
pick up Bloody Coccidiosis, C-Ka-Gene per- 
mits them to have only a mild, harmless at- 
tack. Often careful laboratory examination is 
needed to prove the disease ever occurred. 
There are few, if any, losses and good growth 
is maintained! 

After this light attack is over, the birds are 
IMMUNE ... protected from Bloody Cocci- 
diosis .. . for life. 

You can profit from this marvelous discov- 
ery in four different ways. 

First: Mixed in your feed, Pratts C-Ka-Gene 
will add a huge tonnage and MUCH HIGH- 
ER PROFITS to your feed sales. 

Second: If you do custom mixing, here’s an 
ingredient that will add dollars of extra profit 
to every ton you mill. 


Third: Packages of Pratts C-Ka-Gene can 
be sold to poultrymen mixing their own 
feed, at a big profit! 

Fourth: If you sell nationally advertised 
feed, like Pratts, stock Pratts C-Ka-Gene 


Here’s just a few of the big, profit 

producing advantages:— 

1 Gives you a C-Ka-Gene Ra- 
tion that stops heavy bloody 
coccidiosis losses. 


Adds conditioners to your 
feeds that millions have paid 
up to 12 cents a pound to 
Adds “Trace Elements”,.. 
Nature’s own Health Builders 
from the earth crust,...to 
your feed. 
4 Gives you an Actual 
Health Feeding System. 
Gives you a tremendous ad- 
5 vertising campaign and a 
complete line of advertising 
literature on your feeds. 
Jear off and send coupon 


add separately to theirs. 
4 


Pratt Food Co. Dept. FB-2 
! Philadelphia, Pa. 
Please send me full information on 
C-Ka-Gene and the NAT UR WAY 
Feed Mixing Plan. 
I am interested in:— 
( ) Mixing C-Ka-Gene in my om 
( ) Selling it in packages 
( ) Using it in custom mixing 
( ) Selling Pratts C-Ka-Gene Ration 


NAME 


Feed Manufacturers 
| To Meet in May 


The annual convention of the American 
Feed Manufacturers association will be 
held at the French Lick Springs hotel, 
French Lick, Ind., Thursday and Friday, 
May 23 and 24. Customarily, the meeting 
was always held in June but an earlier 
date was selected this year to avoid con- 
flict with conventions held by other feed 
trade organizations. 

Ralph M. Field, secretary announces that 
French Lick Springs was again chosen by 
the board of directors because most of the 
members of the association expressed that 
“we have been to French Lick so many 
times and have been so well accommodat- 
ed that our recollections of the place are 
always pleasant.” 

Plans are to be launched early for the 
preparation of an interesting program of 
business and entertainment and manufac- 
turers are urged to make advance ar- 
rangements to attend. 


@ EAST PRAIRIE MILLING CO. plant, East 
Prairie, Mo., was destroyed by fire, Decem- 
ber 15. Loss was estimated at $100,000. 


HOLLAND MILLS DESTROYED 

The feed plant of the Holland Mills divi- 
sion of the Glidden Co., Piqua, Ohio, was 
destroyed by fire, December 18. G. A. 
Holland established the business in 1937. 
It was taken over by Glidden in 1939. Mr. 
Holland retired from the management of 
the business last October 1 and was suc- 
ceeded by J. H. Ball. 


ANNUAL WATERLOO MEETING 
The annual Northrup, King & Co. 
Waterloo Mills Co. meeting and stag party 
will be held at the Russell-Lamson hotel, 
Waterloo, Ia., Monday afternoon and even- 
ing, February 12. Merchandising and other 
practical subjects will be discussed by 
speakers. The banquet will be held in the 
evening with Carl Orsinger, Waterloo Mills 
Co., serving as toastmaster. 


JAKE STEWART INJURED 

J. H. (Jake) Stewart, eastern sales man- 
ager, Blatchford Calf Meal Co., was in- 
jured in an automobile accident while driv- 
ing near Dewittville, 
N. Y., December 2. 
His car turned over 
after swaying and 
striking a soft clay 
shoulder of the road 
and Mr. Stewart suf- 
fered a severe frac- 
ture of the third lum- 
bar vertebra. After 
two weeks’ hospitali- 
zation he was moved 
in a heavy cast to 
his home at 306 Al- 
bany avenue, Kings- 
ton, N. Y. His condi- 
tion thus far is satis- 
factory but the nature of his injury will 
mean close confinement for some time. 
Mr. Stewart's host of friends in the trade 
extend their sympathy and wishes for a 
most rapid recovery. 
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FARMERS SHOULD RAISE Our blood boiled when we read the follow- 
THEIR OWN FEED ing editorial in the News-Herald, a daily 
newspaper published at Marshfield, Wis., on December 11: 

“Farmers should raise their own feed — all of it. No farm should have more 
cows than it can feed. Wisconsin farmers are far, far from that point. Wood 


County's feed bill for livestock is about three quarters of a million dollars 
annually. That’s poor economy. *** 


“The Wisconsin farmer musi learn that he can make more money with a 
herd small enough to permit him to raise his own feed than he can with a big 
herd a portion of whose feed must be bought outside the state." 


Waiting for our blood to cool before framing the necessary reply to this 
editorial, the job was ably done by K. F. Mueller of the New Glarus (Wis.) 
Feed & Fuel Co., who wrote us the following letter: 

“The editor of the Marshfield News-Herald is correct. The farmer should 
raise his own feed (all of it) and he should tan his own hides and make his 
own shoes, raise his sheep and his wife could make his own clothes. The 
advertisers should not spend money for newspaper advertising. They could 
tell the farmers when they saw them. The editor should not go to the movies 
made in Hollywood or listen to the radio because he could look in a mirror 
to see pictures and laugh at his own editorials. 


“This editor is like a good many others of us when we try to pass judg- 
ment on a subject on which we know little and we always sound foolish to 
those who know, but our adverse influence has its effect, especially if we 
are in an editor's position. 

“I believe every feed dealer should sit down for half an hour and explain 
feeding to the editors of their local newspapers and also run advertisements 
explaining the use of concentrates. This would enlighten the editors and 
protect the feed trade from untruthful and unfavorable publicity.” 


Now, all that remains for us to say is thank you, Mr. Mueller, and we sin- 


cerely wish each and every reader a most happy, healthful and prosperous 
New Year. 
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ILLIAM G. SLUGG in his 
tenure as a salesman call- 
ed on hundreds of feed 


stores. Then he decided to operate 
one himself and in 1934 went into 
business at North Milwaukee, Wis. 

Before long he realized that 
knowing all about feeds from a 
selling angle was not sufficient for 
rapid success. He knew that he 
could talk the language of a sales- 
man, but lacked the homespun par- 
lance of the farmer. 

So “Bill” Slugg decided to go to 
school. He enrolled in the short 
course offered by a well-known 
manufacturer of poultry remedies, 
took chickens apart to learn what 
made ‘em tick and obtained a thor- 
ough knowledge of the symptons 
of ailments that affect farm flocks 
and how to cure and prevent them. 
This knowledge came easy to Bill 
Slugg, for in his youth he had taken 
several veterinary subjects in a 
school in the East. 

Back to North Milwaukee he 
went. Then followed a series of 
visits to the largest chicken raisers 
in his territory. He spent hours 
talking to the owners in their lan- 
guage, picked up birds from the 
flock, told what was wrong with 
them and proved it by dissecting 
the bodies. He did likewise among 
turkey raisers and pigeon fanciers. 
Farmers began to sit up and take 
notice. 


* BILL SLUGG with two 
Z of his English Bull pups. 


“That Slugg knows what he’s 
talking about,” they agreed. “He 
certainly knows our problems. 
We ought to use the feed he 
recommends.” 

And they did. Business kept pil- 
ing up. Bill Slugg increased his 
stocks of feeds and added new 
lines. Talking the language of the 
farmer and proving it with ac- 
tual performance began paying 
dividends. 

One Sunday afternoon Mr. Slugg 
and his wife went for a drive in 
the country. They passed through 
a small town about 20 miles from 
Milwaukee. Glancing to his right 
the ambitious feed man noticed a 
“For Sale” sign on a piece of prop- 
erty adjoining the highway and 
possessing track facilities. 

“Mother,” he said, turning to his 
wife. “I'm going to own that prop- 
erty tomorrow.” 

He kept his word and this mark- 
ed the beginning of a branch feed 
store at Menomonee Falls, Wis. It 
is operated by his son William, Jr., 
and both establishments do busi- 
ness under the name, William G. 
Slugg Feed Stores Co. 

The Menomonee Falls plant is 
equipped for grinding and handles 
a large volume of business. In North 
Milwaukee, a feed mixer churns 
out special formulas for farmers 
and produces the firm's own private 
brand of feed. 

The fact that Bill Slugg puts his 
poultry knowledge into practical 
use is demonstrated by a large 
glass case on the wall in the rear 
of his desk. In it can be found jars 
containing the organs of hens, 
showing all types of diseases that 
have afflicted farm flocks in his 
territory. The aggressive feed store 
owner is seldom requested to visit 
his customers on service now. They 
bring their birds to the store where 
the dissecting is done and compar- 
ed to specimens in the glass jars. 


of farm problems basis 
for w. g. slugg’s success 


One of the biggest factors in the 
sales promotion employed by the 
Slugg stores is postal card advertis- 
ing. A multigraph machine is used 
and every prospect on the mailing 
list is covered regularly with spe- 
cial emphasis on seasonal items. 
This advertising is supplemented 
with classified ads in a Milwaukee 
daily newspaper which covers the 
territory served by both stores. 


“I have found penny postals to 
be the most effective and economi- 
cal sales builders I have ever used,” 
Mr. Slugg explained. “Farmers read 
them, whereas they will not wade 
through a long, drawn out mailing 
piece.” 

Poultry feeds, fertilizers, and 
seeds are the Slugg stores best 
moving merchandise. Remedies, 
dog food, poultry equipment and 
other specialties also contribute 
greatly to the firm's sales volume. 

Mr. Slugg doesn't ask the farmer 
to do what he cannot accomplish 
himself. In the rear of his store each 
year he raises several hundred tur- 
keys to prove the merits of the na- 
tionally-known brand of commer- 
cial feed which he handles. This 
season he averaged 35 cents a 
pound dressed for the birds. His 
cost of raising the gobblers to ma- 
turity ranged from $2.25 to $2.50 
each. 

Mr. Slugg also raises his own 
dogs and this has been responsible 
for a turnover of three carloads of 
dog food a year among his custom- 
ers. He now has six English Bulls 
and a Doberman Pincer, which are 
perfect specimens of dogdom and 
a living testimonial for Slugg’s 
brand of feed. 

In addition to using successful 
policies in merchandising, the firm 
employs sound principles of man- 
agement. All merchandise is vir- 
tually sold on a cash and carry 


(Continued on Page Forty-eight) 
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FREIGHT 
‘STORAGE SPACE 


WITH 
D” 


SQUIBB’S NEW HIGH POTENCY A.D OIL 


NE DRUM of Squibb’s new EXADOL* 
“800 D” is equal in vitamin A and D 
potency to two drums of 400 D oil. 


“WHERE TO BUY 
EXADOL ‘800D' 


Exadol “800 D” has a guaranteed potency ot 

: Eastern Sales Agents ‘ 
Tht 0. Kccneny 6,000 (or more) vitamin A, U.S.P. XI units per gram, and 800 
Atkins & Durbrow, Inc. 7 (or more) vitamin D, A.O.A.C. chick units per gram. In other 
words, the guaranteed vitamin A potency of Exadol “800 D” 
aaah ies is about ten times, and the vitamin D potency is nearly ten 
times the minimum requirements for a U.S.P. cod liver oil. 


Think what this means to you. It cuts stor- 
age space in half. It reduces your freight 
and labor costs materially. Here is why: 


PURITY | 
EFFICACY 


UNIFORMITY 


4 


Mid-Western Sales Agents — : For the high vitamin A and D content required in starter, 

; . growing mashes and breeding mashes, we urge you to inves- 
tigate the advantages of Squibb’s Exadol ‘800 D.” You can 
obtain Exadol “800 D” on contract at firm prices, for 3 months 
delivery. Save freight, storage space and labor. Order now. 


E. R. SQUIBB & SONS 


‘Pacific Coast Sales Offices _ Veterinary and Animal Feeding Products Division 
E.R. SQUIBB & SONS i 745 FIFTH AVENUE + > NEW YORK, N.Y. 


San Francisco, Cal. A trademark of E. R. Squibb & Sons 


SQUIBB — aname you can TRUST 


THOMPSON-HAYWARD CO. 
29th and Southwest Blvd. | 
Kansas City, Mo. 
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How 


JOHN V. NOLAN 


HE meeting of the Southeast- 

ern Pennsylvania Feed Mer- 

chants’ association at the Val- 
ley Forge hotel, Norristown, Pa. De- 
cember 13 was definitely concerned 
with the present times. Under the 
able management of an executive 
committee headed by John V. 
Nolan, president of the associa- 
tion, and Howard A. Simpson, sec- 
retary, this old organization moves 
right along. What to do to enable 
the independent feed dealer to keep 
his share of the business, and what 
to do about public policies that en- 
danger his doing that were the sub- 
jects of the afternoon program. 


The loss by death of two mem- 
bers cast a shadow over the meet- 
ing. President Nolan asked that the 
members present stand and observe 
a silent moment for the departed 
ones, Harry M. Walton, vice presi- 
dent of the association, and F. §. 
Yost. 

J. H. Burrell, eastern manager, 
poultry department, Purina Mills, 
brought out some rather unusual 
advice to retailers under his sub- 
ject, “Advertising That Builds Feed 
Business”. 

After sketching the usual forms 
of advertising such as radio, pub- 
lications, and bill board as mass 
advertising, Mr. Burrell went on to 


ewu4e 


discussed 


at convention by 


pennsylvania feed dealers 


show that the dealer could blend 
local advertising with the mass by 
means of local newspapers, bulle- 
tins, circulars, etc. 

“And do not overlook the need 
of signs to tell where the dealer is,” 
he said. “A sign identifies a busi- 
ness. Price lists sent out twice a 
month should have a specialty at 
the top. Do not reveal all the prices 
on the list; have on it items to be 
quoted on application. 

“Advertising having done its part, 
good merchandising requires that 
feeds must be well displayed to sell 
the customer after he arrives at the 
store. A feed store can be attrac- 
tive. Doll up side lines. Prices plain- 
ly marked catch the customer's eye. 
He may not buy today but his mem- 
ory will tell him where the article 
is and its cost. 

“All this and more must be done 
to prove that the dealer is a good 
business man. The reputation of 
being a good business man estab- 
lishes confidence and attracts trade. 

“Surveys show that dealers have 
about 400 customers. Profits come 
from increasing the number of cus- 
tomers. An analysis of losses shows 
that sales do not pay expenses with 
too few customers. One dealer call- 
ed at every house on the roads 
leading to his town to canvass feed 
needs. Another dealer lost money 
by delivering four tons of feed 
weekly to a dairy 20 miles away 
until he obtained other business 
on the route by a house to house 
canvass. 

“Dealers should advertise them- 
selves; their personalities must cre- 
ate a favorable impression. Do not 
bring a grouch to your office. And 
shoddy merchandise will destroy 
business. Pay attention to children; 
win their good will. They are not 
only future customers but present 
friends. 

“Bad credit situations are bad 
advertising. The extending of too 
much credit to the improvident re- 


sults in failure and creates the idea 
in the neighborhood that the use 
of the dealer's products does not 
pay. The dealer should remember 
that the whole community watches 
him. 

Government policies that affect 
the feed dealer were discussed by 
Louis E. Thompson, who as secre- 
tary of the Eastern Federation of 
Feed Merchants, has observed the 
workings of government agencies. 

He referred especially to the Soil 
Conservation Service, the Rural 
Electrification Administration, the 
Wage and Hour Administration, 
and the assistance and encourage- 
ment given by the government to 
consumer cooperatives. 

“As examples of government ac- 
tivities,” he said, ‘these four started 
with praiseworthy objectives to cor- 
rect obviously unfavorable circum- 
stances in our country, but the laws 
that authorize each of these move- 
ments have attached to them sec- 
tions that set up activities that are 
detrimental to the feed trade. The 
Soil Conservation agencies distri- 
bute farm supplies on a low price 
basis that eliminates the services 
of many retailers. The R.E.A. has 
the authority and the appropriation 
to set up in every state of the union 
farm supply manufacturing plants 
in direct competition with the feed 
trade. While the Wage and Hour 
law exempts nearly all feed retail- 
ers, an exemption that feed trade 
association helped to secure, the 
operation of the law increases costs 
for hard pressed agriculture. Gov- 
ernment loans and legislation con- 
cessions to cooperatives enable 
these growing organizations to take 
over large areas of retail business. 

“Feed dealers demand in resolu- 
tions and by personal appeals that 
the administration of these govern- 
ment agencies relax their opera- 
tions that affect established busi- 


(Continued on Page Fifty-one) 
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GET MORE FOR 
YOUR MONEY 


If you are making quality 
mashes and feeds, you are 
probably paying the same for 
2 or 3 vitamins, when you could 
have Vitumelk’s 11 vitamins 

and 5 essential rare minerals — Ween is highly 
16 sales points for you to use (omcentrated - 


economical for 


VITAMELK is ECONOMICAL to USE 


\ 


Vitamelk, a 
free-flowing 
powder, is easy 
to mix. Avoid 
the labor and 
mess of oils. 


It takes only from 2 to 10 pounds of Vitamelk 
to reinforce mashes and feeds (amount depends 
on the type and purpose of the feed). 

And when you use Vitamelk, then you can 
capitalize on the Entire Vitamin Story—makes 
selling easier. 


HOLD DOWN THE COST OF 
YOUR FEEDS AND MASHES 


The Vitamelk manu- 
al includes several 
formulas for most 
kinds of mashes and 
feeds. That’s so you 
can use more of those 
ingredients which, in 
Free to Vitamelk users. YOU particular local- 
er 4g ity, you can buy the 


different kinds of feeds, 
mashes and supplements. cheapest. 


Your territory might still be open. You might 
as well have the Entire Vitamin Story behind 
your brand instead of just part of it. 
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IN 1 EASY STEP... 
VITAMELK GIVES YOU... 


11 Vitamins 


COD LIVER OIL vitamin 
COD LIVER OIL vitamin 


Filtrate factor, nicotinic acid 


Anti-gizzard erosion factor 


5 Essential Rare Minerals 
IODINE IRON 


® MANGANESE * COPPER 
* SULFUR 
16 Selling Points — In One Easy Step 
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DAWE’S VITAMELK COMPANY 


DIVISION OF DAWE'S PRODUCTS COMPANY 
“Pioneers of Vitamin Concentrates Since 1926" 
4800 S. RICHMOND ST., CHICAGO 


LONDON, ENGLAND 


Dawe’s Vitamelk Co. Dept. 20-E 
4800 S. Richmond St. 
Chicago, Illinois 


I Mix Feeds ) I Am a Feed Dealer ( ) 
Please send me full information on putting the entire vitamin story 


behind my brand. Also Vitamelk sales plan. 


Your Name 
.City 


TEAR OUT AND MAIL THIS COUPON NOW! 


: : 
Vit? pase 
3 
MILK vitamin G 
® YEAST vitamin 
(| Az ‘ 
© . .. .. 
— 
y 
- 
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1 ““G.P.’’ FORTIFIED 
»COD LIVER OIL 


G. P. Fortified Cod Liver Oil is 
in accordance with Feed Con- 
trol, official definition No. T-8. 


OFFERS YOU 


Gorton’s GRADE A 
»COD LIVER OIL 


GORTON’S “Grade A” Cod 
Liver Oil is a straight, select, 
100% pure Cod Liver Oil. U.S.P. 
Non-destearinated, less than 
141% free fatty acid. Feed 


control definition No. 80. 


THE GORTON PEW 
Cod 


THREE OILS TO CHOOSE FROM 


In 1940 as in the past GORTON-PEW FISHERIES are the first to offer you a “Family” of cod liver oils— 
all according to the specifications of YOUR STATE Feed Control Dept. (as shown below). 


Ask your State Feed Control Dept. for further information on specifications and registration requirements 
for your manufactured feeds containing these oils or write us for complete details. 


All Gorton oils have—the name—the production facilities—the manufacturing control and the guarantee of 
vitamin potency of GORTON-PEW FISHERIES CO. of Gloucester, Mass.—the oldest cod-fisheries, and 
largest domestic producer of cod liver oil in this country today. 


Gorton's ‘“‘VITAMIN 
» A and D Feeding Oil’’ 


GORTON’S “Vitamin A and D 
Feeding Oil” is in accordance 
with the new definition for 
blended oils recently adopted 
by the Association of Feed 
Control Officials for 1940. 


SALES AGENTS: 


NEW ENGLAND BY-PRODUCTS CORPORATION 


611 GRAIN & FLOUR EXCHANGE 


BOSTON, MASS. 


E. F. MORRIS,—MINN. WIS. AREA 
Minneapolis, Minn., 4949 Vincent Ave. S. 
BLATCHLEY & BALLARD, INC., 
Middletown, Conn., P. 0. Box 360 
Ss. E. SPAULDING, 
Patchogue, L. IL, N. Y., 77 Rose Ave. 
D. A. TRAYHAN, 
Schenectady, N. Y., 1041 Lexington Ave. 
Cc. J. SKILLIN, 
Cranford, N. J., P. O. Box 384 
Ss. W. DOUTHITT, 
New Castle, Pa. 


G. H. BRENNEMAN, 

Akron, Ohio, 531 Boyd Ave. 
J. F. WILLRETT, 

De Kalb, IL, 218 Oak St. 
H. K. KNUTZON, 

Eagle Grove, Iqwa, 911 West Broadway. 
L. H. MeCONNEY, 

Omaha, Neb., 802 Leavenworth St. 
COOK-BOYNTON CO., 

Los Angeles, Cal., 820 McGarry St. 
HERMITAGE FEED MILLS, 

Nashville, Tenn. 
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new england firm stresses 


and grows like mushroom 


NE of the largest and best 

equipped feed stores in New 

England is the one operated 
by the Berkshire Coal & Grain Co. 
North Adams, Mass. Started in 1905 
by the present president, Rufus L. 
Brown, and his partner, George H. 
Bedford, the business has enjoyed 
a steady growth. 

The first move was in 1911, when 
increased business made it neces- 
sary to establish headquarters in 
a shoe factory building. This was 
occupied until 1920, when further 
demands of the growing turnover 
called for railroad siding facilities. 
At the same time complete equip- 
ment and machinery was decided 
upon. 

Work on the grain elevator wos 
started in April and completed in 
December, 1920. Dimensions of the 
combined store house and grain 
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MERCHANDISING was 
instrumental in building 
the successful business 
enjoyed by the Berkshire 
Coal & Grain Co., North 
Adams, Mass. Opera- 
tions are conducted out 
of the busy and impos- 
ing plant shown here. 


elevator are 128x60 feet, three stor- 
ies in height. The store house is 
capable of holding about 1000 ton 
of sacked grain with working space 
for machinery and milling also 
available. 

The elevator proper is 36x48 feet 
and is 100 feet from the ground to 
the tip of the roof. It is divided into 
32 bins, with a capacity of about 
60,000 bushels. 

There are a number of factors 
which have contributed to the 
growth and success of the business. 
Individually, they may be profitably 
employed by any ambitious mer- 
chandiser; collectively, they are al- 
most like a well greased machine. 

Careful choice of location was 
one of the factors. In its present 
location, with its milling and tran- 
sit privileges on four roads, the 
Berkshire Coal & Grain Co. is in 


a position to reach nearly all of 
New England. North Adams is an 
industrial city and a natural trading 
center for western Massachusetts, 
southern Vermont, and the border- 
ing section of New York. 

The Berkshire Coal & Grain Co. 
is also a smashing demonstration 
of the prime importance of capable, 
efficient personnel. For example, 
two of the employees have served 
the firm for over 25 years. One of 
them is on retail grain as driver 
and salesman. For the first four 
days of the week he covers his 
routes when he delivers and takes 
orders for the next week. The last 
two days he goes out in his own 
car soliciting and collecting on his 
route trade. He delivers an average 
of 20 tons per week. Most of the 
men have served for many years, 
for the Berkshire Coal & Grain Co. 
believes it pays dividends to make 
it attractive for employees to stick. 

Mr. Brown, the president, with 
more than 35 years in the feed and 
grain business, has become for 
many New England consumers, the 
No. 1 authority on market condi- 
tions. It is next to impossible to 
determine the extent of good will 
he has built by placing his know- 
ledge and honest opinions regard- 
ing price changes at the disposal 
of his trade. 

The company has for some time 
been using laying mash bags, 
which give the customer more for 
his money, but which cost the firm 
little more than ordinary bags. 

Extra nice cotton is used in these 
bags, on one side of which is the 
company's trade mark and brand 
of feed, while on the other side are 
patterns in lines for a housewife’s 
apron—a large apron on the 100-lb. 
bags and a tea apron and dish 
towel on the 50-lb. bags. These 
aprons and towels have been in- 
stantly popular because the farmer 
can get them for his wife at no 
extra cost. 
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runs capital of $300 with 


Planned Sales 


to $50,000 sales per year 


TARTING with a cash capital 

of $300.00 and building it into 

a $50,000 annual seed and 
feed business within ten years is 
the accomplishment of W. N. Abel, 
Reading, Pa. 

Abel attributes the rapid growth 
of the business to properly planned 
sales effort as well as careful man- 
agement. He has had few credit 
losses and profits have been 
promptly reinvested to develop a 
larger stock and a more attractive 
store. 

Seed has always been the line 
that received the most promotional 
effort, but the auxiliary lines have 
shown proportionate increases be- 
cause a customer for seed also be- 
comes a customer for other related 
items. 

“The reason we developed seed 
into the major part of the business,” 
Abel explained, “is because this 
territory was a fertile field for ag- 
gressive selling methods. Before I 
opened my store I realized that 
waiting for customers to come to the 
store instead of going out and get- 
ting the business was a mighty 
poor policy. Many farmers were 
buying seed from mail order houses 
because it was the easiest way for 
them. We made it still easier for 
them to buy. We went to them and 
took their orders, made prompt de- 
livery and developed a large list of 
customers. However, we are not 
vain enough to assume that we can 
now sit down and wait for business. 
We continue to go after it. 

“There are three large public 
markets in this city to which farmers 
bring their produce. I have three 
salesmen, each of whom is assigned 
to cover one of these markets three 
mornings each week. Under the 
present arrangement of market 
days, two of the salesmen are out 
every morning soliciting business, 
and during the afternoon they work 
in the store. I have one man in the 
store who does nothing but fill 


orders taken by outside salesmen. 

“Early in the morning the sales- 
man goes to the market. He con- 
tacts each farmer, going from stall 
to stall, solicits orders for seeds and 
other items, and if the farmer wants 


W. N. ABEL 


to take the goods along home the 
same day the salesman guarantees 
to have the order at the market be- 
fore closing time. 

“After the salesman has seen all 
the farmers, he returns to the store 
and sorts out the orders to be de- 
livered before noon. These then go 
to the order filling clerk and when 
the orders are ready the salesman 


returns to the market and makes 
the deliveries. 


“We find that the farmers appre- 


HOLIDAY DINNER 

Corn Belt Feed Co., Boswell, Ind., served 
a chicken dinner, December 28, for its cus- 
tomers and employees. More than 550 per- 
sons atiended and enjoyed the firm's hos- 
pitality. Henry F. Schricker, lieutenant 
governor of Indiana, was the principal 
speaker. 


@ DR. W. B. MASSIE, Farmers Supply Co., 
Boston, Ind., died recently. He is survived 
by his sen, Robert, who will continue to 
operate the firm. Dr. Massie was a well 
known veterinarian. 

@ ANGUS FARMERS COOPERATIVE Ele- 
vator Association, Angus, Minn. has award- 
ed contract for the construction of a $12,000 


elevator and feed mill. J. H. Feick is 
manager. 


ciate this service because it saves 
them the time of going to stores 
when they should be at home doing 
their work. 


“While we distribute seed cata- 
logs very year, we depend more on 
personal contact than on catalogs. 
The catalogs, however, enable the 
farmers to make their seed selec- 
tions at home and prepare a list 
of their needs to give our salesman 
when he calls at the market. 


“We also use newspaper copy 
regularly to keep our name before 
the public and some advertisements 
bring good response. At one time 
we prepared a series of advertise. 
ments, each of which had the photo- 
graph of a customer and his testi- 
monial regarding the results he 
achieved with seeds bought from us. 
These ads attracted much attention 
and brought many inquiries.” 

The neat arrangement of stock in 
the Abel store is in itself evidence 
of good management. But in addi- 
tion to a neat and clean store, Abel 
has trained his salesmen to give 
better service than the customer 
expects. No customer is kept wait- 
ing while salesmen fiddle around 
behind counters or hold a conversa- 
tion with friends. Neither are sales- 
men permitted to smoke while serv- 
ing customers. 


MILK PRICES UP 

Wisconsin formers are receiving the 
highest prices for milk they have been 
able to obtain in the past two years. Prices 
for November averaged $1.51 a hundred, 
25 cents more than a year ago. The low 
point was reached in April of last year 
when the average hit $1.06. Milk produc- 
tion was at a relatively high level through- 
out the year — about 8 per cent more 
than a year ago. 

@ JESS COFFMAN has opened a feed store 
in the J. W. Smith building; Richland, Ia. 


@ CARL ORSINGER, Waterloo Mills Co., 
Waterloo, Ia., postals The Feed Bag from 
St. Augustine, Fla., that he is enjoying a 
fine vacation trip through the South. He 
expects to spend several weeks there. 
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ONCE more the reputa- 1936 OUT IN FRONT 


tion of Wayne Feeds and 1937 OUT IN FRONT | 
Allied Mills is upheld. WITH WAYNE CHICK GROWING DERBY = 
Look at the record. When 


it comes to high quality 1938 OUT IN FRONT 


feeds and smart mer- With W. 1. 0. (Wayne Introductory Offer) 
chandising plans to help es 
hatcherymen and feed 


dealers sell more feed 
and get more satisfied 1939 OUT IN FRONT 
customers, Wayne is al- With WAYNE SAVINGS PLAN (Premiums) 
ways “Qut in Front”. 


/ 


BIG NEWS 


FOR 1940 1940 OUT FRONT 
Plans for the coming year 
include the most sensational A G A N 
feed manufacturing and mer- . j th 
chandising program we have 
ever offered. Be the first to 
sell Wayne I.Q. (Triple Test- 
ed) Feeds in your community. 
Write today for full details. 


ALLIED MILLS, ING. 


SERVICE DEPT FORT WAYNE, INDIANA 


PAYS TO HANDLE. 


: 
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reveals discoveries made 
in numerous experiments 


HILE farm animals are not com- 

monly injured by a large excess 

of protein, a diet containing 16 per 

cent or more of the caloric intake in the 
form of gliadin was toxic to dogs in experi- 
ments at Yale university, while diets con- 
taining 36 per cent of gliadin were not 
toxic to rats. In experiments at the Arkan- 
sas station glycine and also dl-alanine 
were toxic to hens in 4 grom doses a day. 
Respiraiton and metabolism experiments 
with rats have been conducted recently 
by Forbes and associates to study the heat 
increment, or loss of energy through di- 
gestion and assimilation, produced by pro- 


tein, by starch or dextrin, and by fat. A. 


considerably greater percentage of the 
energy of protein was lost through the 
heat nicrement than in the case of carbo- 
hydrate, and the heat increment was still 
lower for fat. It was found that the heat 
increment was lower, and the net energy 
value consequently higher, when a mix- 
ture of protein, carbohydrate, and fat was 
fed, than the value computed from deter- 
minations on each nutrient fed separately. 

Experiments conducted by various in- 
vestigators, chiefly with rats, had definitely 
shown, previous to the period covered by 
this summary, that food of animal origin 
generally provides protein of better qual- 
ity for rats and other non-ruminants or 
non-herbivora than the cereal grains or 
their by-products. 

Further information on cereal proteins 
has been secured in experiments with rats 
at the Arizona station in which it was 
found that the protein of hegari grain (one 
of the sorghums) is inadequate for growth. 
Hegari protein is low in lysin, but not in 
tryptophane or cystine, thus resembling 
the protein of wheat and oats, rather than 
that of corn, which is low both in lysine 
and tryptophane. 

Additional studies have been made at 
the Arkansas station on the nutritive value 
of the protein in whole rice, white polished 
tice, rice polish and rice bran. The protein 
of whole rice was superior to that of white 
polished rice for rats, but both were in- 
ferior in protein quality to rice polish and 
tice bran. At a 5 per cent protein level, 
the biological values of the protein in rice 
polish and rice bran equalled that of 
casein. 

Considerable work has been done re- 
cently upon the effect of heat treatment 
and other factors on the nutritive value of 
soybeans. In investigations with rats and 
with growing, fattening pigs at the Indi- 
ana station it was found that the cooking 
or roasting of soybeans resulted in a 
change that made them an excellent pro- 
tein supplement to corn. Further, the corn- 
soybean ration, with either raw, cooked, 
or roasted soybeans, or soybean oil meal, 
was improved by the addition of a calcium 
and phosphorus supplement. 

Investigations at the Wisconsin station 
showed that the nutritive value of the soy- 


bean protein was definitely increased by 
heat treatment. In later work it has been 
found that heat treatment, up to short 
periods of autoclaving, increased the nu- 
tritive value of soybean protein. Beyond 
this point, however, increases in the time 
or the temperature of autoclaving resulted 
in progressive losses in the value of the 
protein. Soybeans roasted too much were 
no better than raw soybeans in quality of 
protein. The variety of soybeans did not 
affect the quantity of protein in five var- 
ieties studied. Extraction of soybeans with 
hexane or methanol did not improve the 
quality of the protein. 

While well-cooked soybean oil meal or 
soybeans produce much better results in 
feeding poultry or swine than raw soy- 
beans, raw soybeans have proven to be a 
satisfactory protein supplement for dairy 
cows, beef cattle, and sheep. It is there- 
fore of interest to find whether the value 
of soybean proteins for ruminants is in- 
creased by heat treatment. We have con- 
ducted one series of metabolism experi- 
ments with growing lambs at the Cornell 


station to study this problem, and another 
series is now in progress. In the first 
series, lambs fed a ration in which nearly 
all the protein came from the soybean 
product, stored the following percentages 
of the protein. Ground raw soybeans, 15 
per cent; soybean flakes (fat not extract- 
ed), 16.3 per cent; solvent-process soybean 
oil meal without special heat treatment, 
20.8 per cent; and well-cooked solvent- 
process soybean oil meal, 22.7 per cent. 

In recent unpublished work with rats at 
the Alabama station it has been found 
that the protein of botth soybeans and 
cowpeas is improved by cooking and that 
soybean protein is superior to cowpea 
protein for small animals. 

It is often assumed that the protein of 
nuts is of high value, resembling that of 
animal products. It has been found, how- 
ever, in Illinois studies with rats that the 
biological values of the protein in peanuts, 
raw or roasted, in English walnuts, in 
pecans, in almonds, and in Brazil nuts 
ranged from 51 to 60, in comparison with 
76 for beef muscle protein. The cashew 
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“My son's home from his vacation at an automobile mechanic's school. 
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nut was the only one of those studied 
which approached beef muscle protein in 
quality of protein, having a value of 72. 

Feeding trials with swine and poultry 
have shown that, per unit of protein, dry- 
rendered tankage is superior to digester 
tankage. These data were corroborated 
in metabolism studies with rats and pigs 
at the Illinois station, in which it was con- 
cluded. 

Studies of interest to us at breakfast 
time have been conducted at the Univer- 
sity of Rochester on the nutrive values of 
the protein in various cereals. These in- 
vestigations show that the value of the 
protein in the flaked and the puffed, or 
inflated, cereals has been decreased some- 
what by the degree of heat reached in the 
manufacturing process. 

Since Miller, Turk, Maynard, and I found 
in métabolism experiments at the Cornell 
station that there was little or no differ- 
ence in the nutritive value for growing 
lambs of the protein in soybean oil meal, 
corn gluten meal, and linseed oil meal, 
we pondered what effect would be pro- 
duced by feeding high-producing dairy 
cows rations differing widely in quality of 
protein. Therefore Salisbury and I have 
conducted two experiments to study this 
problem. In both trials corn silage and 
mixed hay low in percentage of legumes 
was the roughage. One group of cows 
received a “poor-quality-protein” concen- 
trate mixture consisting of only ground 
corn, ground oats, corn gluten feed, corn 
gluten meal, bone meal, and salt. The 
other received a “good-quality-protein” 
mixture containing in addition, soybean 
oil meal, linseed meal, cottonseed meal, 
and distillers’ dried grains. 

The results of the first experiment seem- 
ed to indicate that it was important that 
a concentrate mixture supplying good 
quality protein be fed to high-producing 
cows that received but little legume rough- 
age. In the second experiment there was 
no significant difference in the results from 
the two rations, though the hay contained 
even less legumes. Further work must 
therefore be done before conclusions can 
be drawn. 


Editor's Note: This is the second and 
final installment of a talk on proteins 
given recently before the Society of Ani- 
mal Production by Prof. F. B. Morrisson, 
department of animal husbandry, Cornell 
university, Ithaca, N. Y. It deals with 
experiments conducted by leading col- 
lege agricultural stations and contains 
a wealth of valuable information for feed 
dealers. 


@ J. L. WILEY, Longmont, Colo., and his 
son, David, have purchased the Harlan 
City Roller Mills, Harlan, Ia. In addition 
to milling flour the new owners will carry 
a full line of feeds. 


IOWA FARMERS DEALERS 


The Farmers Grain Dealers association 
of Iowa will hold its 36th annual conven- 
tion at the Savery hotel, Des Moines, Ia., 
January 23, 24 and 25. More than 1,000 
dealers are expected to attend. Don Edi- 
son, Fort Dodge, secretary, assures an in- 
teresting and profitable program. 
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VITAMIN 


Now... in one purchase — you can buy 


Vitamin D and milk’s B-G group of vitamins. 


GET BIG 
HATCHES 


is necessary for 
biggest hatches. 


The need of extra Vitamin D 
for laying hens is well established. 


Flaydry Lactoflavin Supplement 
With Vitamin D dependably pro- 
vides these two important factors. 


Lactoflavin in the laying hen’s 
ration determines toa great extent 
the ability of eggs to hatch out 
chicks—and the livability 
of baby chicks after hatching. 


Experiment stations have 
proved that many practical rations 
may not provide enough Lacto- 
flavin for biggest hatches. In tests 
at California Agricultural Experi- 
ment Station the addition of 
Lactoflavin to a typical practical 
mash produced marked increases 
in hatchability. 

See that the feeds you sell have 
Lactoflavin and Vitamin D in 
amounts required for big hatches. 
Use ready-to-mix Flaydry With 
Natural Vitamin D in your poul- 


try mashes. 


ie 


GROWTH HATCHABILITY PRODUCTION 


Now... .you can mix Vitamin D 
into feeds much easier by pouring 
accurate amounts out of a bag in- 
stead of handling liquids from bar- 
rel or drum. Borden offers you, in 
ready-to-mix, dry form, A. O. A.C. 
natural fish liver oil Vitamin D 
units, scientifically combined with 
Flaydry Lactoflavin Supplement. 

We manufacture Flaydry Lacto- 
flavin Supplement With Natural 
Vitamin D to your own specifica- 
tions. We test the potency, check 
the results, and give to each pur- 
chaser a certificate of guarantee 
that the A. O. A. C. chick units 
of Vitamin D specified are con- 
tained in each lot shipped. Under 
this plan you can lower your oil 
inventory investment and still be 
protected on spread shipments as 
to price. 

Order and mix your Vitamin D 
the easy way! Write for full infor- 
mation. 


THE BORDEN COMPAN 


Special Products Division 


350 MADISON AVENUE, NEW YORK, N. 
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NEW YEAR 
GREETINGS 


We. as members of the great Minneapolis market, 
take this opportunity to extend our wishes for pros- 
perity and an abundance of success in 1940. It has 
been a distinct pleasure to serve you in the past year 
and we are looking forward to continued pleasant - 
relations in the future. 


BUNGE ELEVATOR CORP. Il. S. JOSEPH CO., INC. 
Grain—Any Grade, Quantity or Time Mill Feed Merchants 


CARGILL, INC. MANEY BROS. MILL & ELEVA- 
Coast to Coast Grain Service TOR CO. 


CEREAL GRADING CO. All Feed Ingredients 
Grain Merchants 


MIDLAND HAY & FEED CO. 
EXCELSIOR MILLING CO. Hay and Mill Feed 


Flour — Feed 


NORTH EAST FEED MILL CO. 


WAYNE FISH & CO. Feeding Oat Meal — Ingredients 


Representing Manufacturers of Feed Ingre- 


dients 
RELIANCE FEED CO. 
J. A. FORREST CO. Mill Feed Jobbers 
Wholesale Flour and Feed Merchants 


HIAWATHA GRAIN CO. A. L. STANCHFIELD CO. 


Grain and Screenings Feeds — "Stand by Sten" 


R. R. HOWELL CO. H. A. VANDERHOOF CO. 
Mill Machinery and Supplies "Van" the Milkman 


T. E. IBBERSON CO. VAN DUSEN HARRINGTON CO. 


Feed Mill, Grain Elevator Construction Grain Merchants 


MINNEAPOLIS 


The Primary Market for Feed, Grain and Machinery 
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Business 


by following four-point 
program of service 


OMEWHAT over a year ago, 

Paul A. Steimle took over the 

Wyoming feed mill at Wyom- 
ing, Ill., a village of 1500 people. 
Today, he has more than doubled 
the business. His success has been 
due to his conception of what a 
feed business should be, together 
with a four-point program for 
achieving his conception. 

This conception embraces two 
main features—first, that a feed 
business should be something more 
than a mere merchandising effort— 
it should be a distinct service to the 
community; second, that to be of 
the greatest service, all effort should 
be centered completely on the feed 
business. 

He believed that to give greatest 
service, he should also manufac- 
ture feed. To this end, he formed 
a connection with a prominent 
manufacturer of vitamin and min- 
eral concentrates which he uses in 
all the feeds he puts out under his 
own brand. 

He manufactures a complete line 
of feeds, including hog, dairy, poul- 
try and cattle feed. In these he 
uses the best quality of raw ma- 
terials and the most approved form- 
ulas. He always keeps these raw 
materials on hand and sells them 
outright to farmers who wish to do 
their own mixing, or he adds what- 
ever ingredients farmers wish in 
their custom-ground feeds. Special- 
izing in formulas for every purpose, 
he gives major attention to his own 
brand, of which he handles from 
500 to 700 bags a month. 

When Mr. Steimle took over the 
business, he knew personally a 
considerable number of farmers in 
the community. He had farmed 
most of his life and knew the feed- 
ing problems that confront the farm- 
er. With such a foundation — he 
began to personally solicit their 
business. Added to this method of 
promotion, he uses cards in the 
local theatre, newspaper advertis- 
ing, and direct mail, the whole 
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forming a four-point program that 
has proved successful. 

“I know of no other method that 
compares with personal solicitation 
to make known our feed service 
and to impress its advantages upon 
possible customers,”’says Mr. Steim- 
le. “I spend two or three days a 
week in soliciting and find it the 
most effective method to put across 
our conception of what a feed busi- 
ness should be. 

“Our next most effective method 
is the use of cards in our local mov- 
ing picture theatre. This theatre 
seats about 200 persons and runs 
two shows each evening in the 
week. Our card is shown at every 
show. In addition to keeping our 
business before the people in our 
own immediate neighborhood, it 
has been the means of extending 
our trade territory beyond the usual 
limits. Our movie cards have been 
of considerable help as an ice- 
breaker in soliciting new prospects. 

“Newspaper advertising has also 
helped to pave the way in person- 
ally soliciting for feed business. We 
use the local newspaper almost 
constantly. The manufacturer of the 
vitamin-mineral concentrate we use 
in our feeds furnishes us with cir- 
culars and folders telling why this 
concentrate is superior. We have 
a mailing list of 500 farmers and 
send out a mailing about four times 
a year. We find that many pros- 
pective customers read these and 
so, when we personally solicit their 
business, our work is already part- 
ly done. Like our movie cards and 
our newspaper ads, these are good 
openers in our selling program. 

“In addition to these formal pro- 
motional methods, we keep our 
one-ton delivery and pick-up truck 
always looking neat. We have our 
name and business neatly painted 
upon it. As it is on the streets and 
country roads most of the time, it 
forms a very effective advertise- 
ment. We make our service a real 
one by delivering feeds anywhere 


PAUL A. STEIMLE, 
right, owns the 
Wyoming feed mill, 
Wyoming, Ill. 


in our territory and by picking up 
grains of farmers, bringing them 
in, grinding them according to order 
and mixing with whatever other 
materials are desired, and then de- 
livering the feeds. We do consid- 
erable of this pickup work during 
the time when farmers are busy. 
We have a rack for the truck and 
have hauled as many as 130 bu- 
shels at one time. 

“Our services to our farm friends 
include more than mere selling of 
feeds. We are able to give farmers 
advice and help in feeding prob- 
lems. If customers or prospective 


-customers are not getting the re- 


sults they should, or if there is any- 
thing wrong with livestock that a 
proper feeding program will cor- 
rect, we can put them on the right 
track. While we do not advertise 
it, we help our customers in select- 
ing poultry for layers, in ‘worming’ 
hogs, etc. In fact, we can do almost 
anything that does not require the 
services of a veterinarian. Then, to 
make our service complete, if any- 
thing arises that does require medi- 
cal attention, the manufacturer of 
our concentrate maintains a lab- . 
oratory and we can have an ex- 
pert on the job within a few hours 
if necessary. This service has given 
us a good reputation in our terri- 
tory.” 

The Wyoming feed mill is a two- 
story frame structure located on the 
outskirts of the business section 
of the village, near the railroad, 
where there is plenty of room for 
parking. The mill was built in 1922 
by Ernest McMullen, who operated 
it until 1926, when he sold it to E. E. 
Stisser. Mr. Stisser operated it until 
1935 and his son, Charles, then op- 


(Continued on Page Thirty-eight) 
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ITH the president admon- 

ishing congress to “avoid 

taxes which decrease con- 
sumer buying power” (this is a di- 
rect quotation from Mr. Roosevelt's 
budget message) white house sup- 
port for Secretary of Agriculture 
Wallace's wheat certificate plan of 
processing taxes seems doubtful. 
But this apparent set-back to the 
bread tax plan does not mean that 
such a proposal will not be pre- 
sented to congress and a fight made 
therein for its adoption by Mr. Wall- 
ace and his associates and by the 
Farmers Union,. which is the only 
organized agricultural group that 
is actively sponsoring this type of 
so-called self-financing scheme for 
raising farm revenue. Because the 
door is not completely closed on 
bread taxes, the campaign of re- 
sistence now being so vigorously 
waged by the millers, bakers, con- 
sumer groups and a large element 
of the nation’s press will continue 
without interruption. 


The president's budget message 


was without any specific reference 
to processing taxes, although the 
request was made for $900,000,000 
to carry out the agricultural pro- 
grams, which the president said in- 
cluded agricultural adjustment pay- 
ments, the surplus removal program 
and parity payments, arising from 
1940 appropriations. Declaring that 
despite a general increase in farm 
income, “agriculture is still not re- 
ceiving its proper share of the na- 
tional income,” the President said, 
“I am, therefore, proposing to con- 
tinue substantially undiminshed the 
various agricultural programs,” and 
added: 

“I have not, however, included 
estimates for new appropriations 
for parity payments in 1941. I am 
influenced by the hope that next 
year’s crops can be sold by their 
producers for at least 75 per cent 
of parity. I do not suggest in any 
way abandonment of the policy of 
parity payments heretofore adopt- 
ed, and future events may call some 
appropriation to this end. I note, 
however, in passing, that the con- 
gress has failed to make any pro- 


Wheat 


proposed by wallace would 
tend to decrease consumption 


By EMMET DOUGHERTY 


Millers’ National Federation 


vision for the financing of these 
payments already made or obligat- 
ed for 1938 and 1939 crops.” 


The president's admonition to 
congress to avoid consumer taxes 
was included in his recommenda- 
tion to provide $460,000,000 addi- 
tional taxes to cover the emergency 
national defense expenditures. 


“In seeking additional sources of 
revenue”, the president said, “I 
hope that the congress will follow 
the accepted principle of good tax- 
ation of taxing according to ability 
to pay and will avoid taxes which 
decrease consumer buying power.” 


Secretary Wallace holds that his 
processing tax plan will not result 
in reducing the purchasing power 
of the consumer. A statement he 
issued on December 26 in which he 
described the scheme as the ‘“Farm- 
ers’ Income Certificate Program”, 
was regarded in Washington as in 
reply to Secretary of the Treasury 
Morgenthau and Chairman of the 
Reserve Eccles, who had publicly 
said they opposed consumer taxes. 
Mr. Wallace asserted that the cer- 
tificate plan was being ‘‘erroneous- 
ly characterized as a regressive tax 
on consumers”. He attempted to 


show that the plan was not a tax 
measure in that the funds raised 
thereby would not “raise revenue 
for the treasury”. 

It may, therefore, be expected 
that efforts will be made to have 
the certificate bill referred to the 
agricultural committees of congress 
rather than to the ways and means 
committee in the house and the 
finance committee in the senate. 
In fact, Chairman Jones of the 
house agriculture committee said 
Wallace's farm certificate plan 
would be given “thorough” study, 
although he added that he felt the 
scheme “had shortcomings”. 

“I am not saying yea or nay on 
the certificate plan yet,’’ Chairman 
Jones told reporters, ‘but a general 
program is desirable.” 

The score to date in administra- 
tion circles, therefore, seems to be: 

For consumer taxes — Secretary 
of Agriculture Wallace. 

Against consumer taxes — Presi- 
dent Roosevelt, Secretary Morgen- 
thau and Chairman Eccles. 

Non-committal — Chairman Jones 
of house agricultural committee. 

In leading the campaign of op- 
position to the enactment of pro- 
cessing taxes, the Millers’ National 


(Continued on Page Thirty-six) 


Busy Geed Mant Quiz 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man's School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


What three sources of proteins are used in making feed? (See page 10) 
What are the three best sources of factor W? (See page 17) 

How much protein does blood meal contain? (See page 41) 

What is another name for rape seed oil meal (See page 69) 

What is the principal use for clipped oat by-products? (See page 73) 
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Guest of honor at the annual Christmas 
party of department heads of the Arcady 
Farms Milling Co., held at Chicago on 
December 15, was J. E. Walsh who retired 
as district sales manger for Wisconsin to 
become vice president of the Ladish-Stop- 
penbach Co., Milwaukee malting firm. 

Wirt D. Walker, Arcady’s vice president 
and general manager who presided at the 
dinner, delivered a brief farewell message 
and presented Mr. Walsh with a handsome 
desk clock. 

Leaving Arcady, Mr. Walsh rejoins his 
old chief, H. L. Ladish, with whom he was 
associated for 13 years as sales manager 
of the old Ladish Milling Co. When the 
Ladish Milling Co. discontinued the feed 
business Mr. Walsh served briefly with 
Vitality Mills before joining the Arcady 
sales organization. 

The Christmas party was voted the best 
in Arcady history with Vice President 
Walker reporting on the profitable opera- 
tions of the company and the dinner fea- 
tured by roast bear meat supplied through 
the marksmanship of L. W. Forster, Arcady 
sales representative in Pennsylvania, and 
roast wild duck from the gun of G. H. 
Nelson, United Mineral Products Co., 
Omaha. 

@ LAYER BROS., Claypool, Ind., has in- 
stalled a combination corn sheller and 
cleaner. 

@ GLEN KEAFFABER has been named 
manager of Clay Syler’s elevator, Liberty 
Mills, Ind. Glen Bedry, the former man- 
eger, has been transferred to the Syler 
elevatcr at North Manchester. 


@ KLAPPER & KING, feed firm at Green 
Top, Mo., has moved to newer and larger 
quarters. 

@ KELLER HAY & GRAIN CO., Newport, 
Ky., recently suffered $9,000 damage by 
fire. 
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There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Ascaridia lineata). MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U.S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere with growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater profits 
for you! Write for full details. 


MASH-NIC 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 
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blank & gottshall, inc. know 


HERE are persons who will 

insist that germs, test-tubes 

and microscopes are ‘of little 
consequence in the feed business. 
And there are some who will add, 
rather testily, “Yes, or any other 
business!” But here’s a story worth 
remembering the next time you 
hear a skeptic snickering at science 
in the feed business. 


Back in May, 1938, when the 
“little depression” had thrown an- 
other scare into businessmen, sci- 
ence was given an opportunity to 
prove its case. Blank & Gottshall, 
Inc., Sunbury, Pa., wholesale and 
retail feed dealers, decided it was 
about time to give some attention 
to the findings of various universi- 
ties. For years they had heard and 
read about the endless experiments 
conducted by a score of American 
colleges. But, for one reason or an- 
other, they had continued to sell 
the old reliable formulas. It took 
some courage to deviate from the 
tried-and-true combinations, but 
once their minds were made up 
there was no turning back. 

The findings of skilled scientists 
were condensed and arranged to fit 
new formulas. They paid particular 
attention to vitamins and studied 
their various benefits. Then, on their 
own experimental farm, which is 
always stocked with 1,000 laying 
hens and 500 turkeys, they con- 
ducted tests. These tests were based 
upon the scholarly conclusions 
reached by academic authorities 
after long study of the subject. 
Through the use of vitamin E wheat 
germ oil hatchability was increased 
87 per cent, an exceptionally high 
figure, even for scientists. They then 
added vitamins A, B, C, D and G. 
Rare trace minerals also were used 
in very small quantities. And the 
results were so amazing that the 
new formulas were immediately 
adopted. 


The next step was to introduce 


Play big part 


the new feed formula to buyers. 
But that was a lot easier than might 
be expected. Big feeders in the dis- 
trict were first urged to try the new 
feeds and check the results. In 
some cases, better results were 
frankly guaranteed. Charts were 
printed, telling in simple language 
the proper way to use the new 
feeds, showing in detail the com- 
position of the various formulas. 


After a few weeks feeders be- 
came enthusiastic. Word passed 
from mouth to mouth. The results 
of prominent feeders advertised it 
to others. It wasn’t very long before 
Blank & Gottshall had to hire more 
men. Sales bounded ahead out of 
all proportion to general business 
conditions. And today, less than two 
years after the scientific formulas 
were adopted, Blank & Gottshall 
report that they have tripled their 
volume. 


“I’m completely sold on the im- 
portance of quality,” says R. E. 
Bartholomew, general manager of 
the organization, “and War or no 
War, I'm going to stick to my high- 
grade formulas.” 

And who can question his wis- 
dom? In the face of rising prices, 
dealers in all sorts of commodities 


Arcady Has Movies 
Ready for Dealers 


Arcady Farms Milling Co., Chicago, is 
now showing interesting talking motion 
pictures and film slides at farm meetings 
held by its dealers, according to an an- 
nouncement by sales manager Everett E. 
Roquemore. 

The movies include shots of the New 
York and San Francisco World's Fairs and 
the American Legion convention in Chi- 
cago. Also included is a colorful picture 
trip to the farms of numerous users of 
Arcady feeds and to the plants of dealers. 


In addition, the film depicts a trip 


through the Riverdale, Ill., plant operated 
by the firm. The majority of the pictures 
were taken by Marvin Fluhrer of the Ar- 
cady organization and the scenario was 
written by Mr. Roquemore. 


in building sales 


have been tempted to sacrifice 
quality in order to insure them- 
selves a maximum profit. But Blank 
& Gottshall have ably demonstrated 
that real profits in the feed business 
are not made that way. They have 
learned, with the capable assist- 
ance of science, that the world still 
beats a path to the door of the man 
who makes a better mouse-trap. 


Blank & Gottshall, Inc., was es- 
tablished in 1888. The original 
plant, containing a 200-barrel flour 
mill, burned down in 1925. It came 
under new management in 1935, 
when both its manager and treas- 
urer died. The only surviving mem- 
ber of the firm, C. F. Blank, is 88 
years old and still takes an active 
interest in the business. The Sun- 
bury mill employs 22 persons. 
They operate five trucks, including 
a heavy-duty trailer. In recent 
years, they have established a 
branch store at Fleetwood, Pa., un- 
der the management of J. M. Him- 
melberger, which uses one seven- 
ton truck and employs three men. 


In addition to feed, Blank & Gott- 
shall manufacture self-rising buck- 
wheat flour for local consumption; 
and self-rising pastry flour which 
is shipped to Philadelphia. 


According to Mr. Roquemore, the sched- 
ule of showings for the films are rapidly 
being filled and dealers who want the 
movies shown to their feeders should get 
their requests in early. 

@ VANLUE GRAIN & SUPPLY CO., Van- 
lue, Ohio, has installed a new Sidney 
revolving screen corn cleaner. 

@ EDWARD I. BAILEY, president, Bailey- 
Cain Co., grain and feed merchants in 
Cleveland, Ohio, died suddenly Dec. 17. 
He was 66 years of age. 


@ BUNGE ELEVATOR CORP., Minneapolis, 
is taking bids on a 500,000 bushel addition 
to its terminal elevator in that city. The 
new addition will cost approximately $300,- 
000 according to W. G. Kellogg, manager 
of the firm. 
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Cc. T. KAYHART 


C. T. Kayhart, popular figure in the feed 
industry, has been named vice president 
of the Corn Products Sales Co. and will 
be in complete charge of the firm's feed 
division. Mr. Kayhart had been Eastern 
manager of the feed sales division for the 
Corn Products Sales Co. for the past sev- 
eral years and first assistant to the late 
R. P. Walden. 

Following Mr. Walden's death last July, 
Mr. Kayhart took active charge of the feed 
division and will continue in that capacity. 
His career in the feed industry began on 
March 27, 1904 when he joined the New 
York Glucose Co., which later became the 
Corn Products Refining Co. 

Mr. Kayhart was born in Butler, N. J. and 
worked his way through business school 
by delivering newspapers and selling mag- 
azines on excursion trains between Jersey 
City and Echo Lake, N. J. He now resides 
in Mountain Lakes, N. J. 


Wisconsin Registration 
Fees Set Record 


A new record was set in Wisconsin for 
1939 receipts from commercial feed regis- 
stration fees, according to an announce- 
ment by the state department of agricul- 
ture. The report of the department shows 
that $26,500 was collected, setting an all- 
time high. 

The report showed that 4,707 brands 
were registered for sale in 1939, compared 
with 4,239 in 1938. The registrations were 
obtained by more than 900 firms. 

Feed manufacturers have been asked to 
report their. 1939 sales in Wisconsin by 
W. B. Griem, senior chemist in charge of 
the department's feed and fertilizer division. 

@ RAY SNYDER, owner of a feed mill in 
Clarks Summit, Pa., retired from business 
January 1 after 31 years in the same loca- 
tion. Willard E. Pallman purchased the 
interests of Mr. Snyder. 
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LIME GREST’S WAY SIMPLIFIES 
ADDING MINERALS TO FEEDS 


The Lime Crest Way simplifies adding minerals to feeds. Every 
manufacturer assumes added responsibility if he regularly in- 
cludes Manganese and Iodine in his mashfeeds. The total amount 
of both these highly important minerals per ton that needs to be 
included weighs only a few ounces. The task of distributing in- 
gredients uniformly at the rate of a few ounces in 2,000 pounds of 
mashfeed is exacting. Lime Crest Manganesed Calcite Flour is 
typical of how the Lime Crest Way simplifies this task for the 


feed manufacturer. 


HOW IS MANGANESED 
CALCITE FLOUR PREPARED 


Lime Crest Calcite Flour is a carrier 
that is highly useful in poultry feeds on its 
own account and works well with Man- 
ganese. Calcite Flour is of a high calcium 
content. It is the crystallized Limestone, 
processed to a powder form of the fineness 
of flour. To this Calcite Flour the right 
amounts and the right type of Manganese 
of finest grade are added. Specially de- 
signed machinery adapted to this type of 
blending is used to carry out the exclusive 
process (patent applied for) of effecting 
uniform distribution of the Manganese 
through the entire quantity of Calcite Flour 
into which it is blended. 

Chemical analysis again checks the final 
blend before shipment, establishing further 
proof of accuracy as to amount of man- 
ganese added and uniformity of its distri- 
bution in the Calcite Flour. 


WHAT MANGANESE DOES 
FOR POULTRY FLOCKS 


Research* has established the following 
facts about the nutritive value of Manga- 
nese for poultry : 

Manganese in the chick’s ration pre- 
vents and alleviates the bone disease 
perosis, also known as slipped tendon 
and enlarged hock. 

Manganese is essential for optimal 
growth of chicks and pullets. 

Manganese improves growth of tur- 
key poults and reduces the incidence of 
perosis among turkey poults. 

Manganese in the rations of laying 
and breeding flocks increases egg pro- 
duction, increases fertility, reduces em- 
bryo mortality, improves hatchability, 
and aids newly-hatched chicks in avoid- 
ing perosis. 

*Scientific references on request. 


MANGANESE AND CALCITE 
ADDED AS YOU WANT THEM 


Lime Crest Manganesed Calcite is avail- 
able at the exact levels that best suit the feed 
manufacturer. The amount of Manganese 
specified by the feed manufacturer is de- 
pendably incorporated and the Manganesed 
Calcite Flour is shipped according to order. 
A wide range of levels permits adding Cal- 
cite Flour in the mashfeed formula at the 
rate desired by the feed manufacturer— 
from 10 pounds up to 160 pounds per ton— 


yet maintaining at all times the desired 
Manganese level per ton of final mashfeed. 

The Lime Crest way fits into the mill 
schedule eliminating technical details of 
weighing and blending so few ounces of 
material. It cuts out the time-consuming 
pre-mix job that in the case of Manganese 
(as with Iodine) must be thorough to be 
worthwhile. It permits filling orders for 
custom mixing promptly with exactness 
and keeps regular mashfeed mixing on 
schedule during all seasons. 


LIME CREST PROCESS 
TECHNICALLY ACCURATE 


Thus Lime Crest Manganesed Calcite 
Flour solves a new problem in feed mixing 
simply and economically. In the Lime Crest 
process chemists and engineers have pro- 
vided for the necessary thoroughness by 
using special equipment designed to pro- 
duce a uniform blend of Manganese and 
Calcite Flour. The Manganese is all there 
and chances for mistakes in the mixing of 
mashfeeds at the mill are greatly reduced. 
The prepared Manganesed Calcite Flour 
can be handled in formulas by the men do- 
ing the mixing with the same speed as the 
other ingredients and with the same assur- 
ance that the final feed is correctly mixed. 
The low cost of Manganesed Calcite Flour 
will convince you that the Lime Crest Way 
spells economy for the manufacturer. 


IODIZED CALCITE FLOUR IS 
REGULAR LIME CREST PRODUCT 


Lime Crest Calcite Flour is also blended 
with Iodine according to feed manufactur- 
er’s specifications for iodizing mashfeeds, 
assuring again accuracy and even distribu- 
tion. Also, a combination of Manganese 
and Iodine is available, in Maniodized Cal- 
cite Flour, similarly manufactured to the 
feed manufacturer’s individual specifica- 
tions. 


MINERALIZE YOUR FEEDS 
THE EASY, LIME CREST WAY 


Learn more about the Lime Crest Way 
of mineralizing feeds. There is no obliga- 
tion. For full information on Calcite 
Flour, Manganesed Calcite Flour, Iodized 
Calcite Flour, or Maniodized Calcite Flour 
address : 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, NEWTON, N. J., Box 6 


p 
ee: 


@ S. HOWES CoO., Silver Creek, N. Y., 
have opened a loop office in Chicago. 
The branch will be in charge of C. L. 
BeVier, factory representative. 

@ JOHN E. TEBERG, manager of the Farm- 
ers Elevator, Litchfield, Minn., recently died 
suddenly. He had not been ill up to the 
time of his death. 

@ THOMAS C. QUISENBERRY has joined 
the I. D. Russell Co., Kansas City, Mo. 
Mr. Quisenberry formerly operated a com- 
mercial feed plant in Buffalo, N. Y. 

@ A. H. KROUSKOP & CO., Muscoda, Wis., 


is remodeling one of its buildings into a 
grain elevator. 


@ U. A. SWINGLE, president, East Prairie 

Milling Co., East Prairie, Mo., has announc- 

ed that facilities for handling the next 

wheat crop and resuming his feed manu- 

facturing business would soon be available 

again. The plant recently burned. 


@ THE BUFFALO CORN EXCHANGE held 

its annual Christmas uarty December 27 

and entertained 300 guests. John B. Stou- 

ten, president, presided at the festivities. 


MILK PRICES HIGH 
Milk prices received by Wisconsin farm- 
ers in November averaged $1.51 per hun- 
dred pounds or 25 cents more than a year 
ago. Prices for milk are now the highest 
in nearly two years. 


ct 


VITAND is a high quality “A” & “D” Supplement for Poultry and Animal Feeds, 
containing minimums of 3,000 U.S.P. units of vitamin A, and 400 A.O.A.C. chick units 
of vitamin D, per gram. Its manufacture is characterized by modern processing 
methods, highly efficient in the minimizing of rancidity and formation of free fatty 
acids, . . . two elements very destructive of vitamins. 


kayo These Distributors Have Stocks at Your Service: 
NORTHRUP, KING & CO. 
JESSE C. STEWART CO. 
WARNER’S MILLG 
HAYNES MILLING CO. 
V. E. HERTER CO. 
CORN BELT SUPPLY CO. 
KING BROTHERS 
SAM. KRAUS 
WOOSTER FEED MFG. CO. 
FARLEY FEED CO. 
CHARLES SCHAEFER & SON 
SHELDON LATTIN 
MATHEWS & FRITZ CO. 


Minneapolis, Minn. 
Alliance, Ohio 
Dayton, Ohio 
Sioux City, Iowa 
Philadelphia, Pa. 
Fort Wayne, Ind. 
Wooster, Ohio 


Brooklyn, N. Y. 
Buffalo, N. Y. 
Los Angeles, Calif. 


Janesville, Wis.. 


Bed-Written 
by EMIL J. BLACKY—— 


Four walls do not a prison make 

An optimistic poet said, 

But when he wrote this gem, we'll 
bet, 


No Grippe was throbbing through 
his head. 


Yes, prone upon our back we lie, 

A barren ceiling for our sky, 

Too ill to put our hand to gain 

And conscious only of our pain. 

The doctor's called to ease our ills 

With kind advice and some pink 
pills— 

A referee who clocks the tight 


Between Slugg Grippe and your 
Weak Knight. 


We're down but we'll be up again 
Before the grim count reaches ten 
All grateful that the fates decree 
We shall emerge with victory. 
Yes, nature does and will again, 
With emphasis remind all men 


That in the search for joy and 
wealth 


The greatest thing in life is health. 


Collins New St. Louis 
Exchange Head 


Bert Collins, manager, Checkerboard Ele- 
vator Co., St. Louis, has been elected pres- 
ident of the St. Louis Merchants Exchange. 
Mr. Collins has been associated with the 
Checkerboard firm for the past 11 years 
and has been manager for nine. 

Mr. Collins started his career in the grain 
business 30 years ago as an office boy for 
Bert H. Lang & Co. For five years he op- 
erated elevators at St. Louis and Chicago. 
Previously he had been employed by the 
Jas. E. Bennett & Co., Chicago, as their 
St. Louis representative. 

— 
@ HERMAN STEEN, executive vice presi- 
dent of the Millers National Federation, 
was recently elected president and chair- 
man of the Chicago Agricultural associa- 
tion. 
@ JOHN W. HATTON, manager, Ottawa 
Co-operative Grain Co., Ottawa, Ill., pass- 
ed away recently at the age of 61. 
@ JOSEPH P. McCARTHY, 42, associated 
with Lowell Hoit & Co., Chicago, died 
December 30. He was 42 years of age 
and had been ill for some time. 
@ M. J. MILLER, Wilder Grain Co., Cedar 
Rapids, Ia., surrendered $218 in cash to 
a bandit who held him up recently near 
the Wilder plant. 
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table shows value of 


New Machinery 


A CTUAL experience and statistics have proven 


conclusively that new machinery, purchased 

intelligently, is a definite asset to any progres- 
sive feed manufacturing plant. Some times it is diffi- 
cult to determine just when to purchase new equip- 
ment but the chart published with this article should 
help you decide. 


If you are contemplating the purchase of any new 
machine this chart can be applied to your own busi- 
ness to determine what you can afford to spend. The 
chart also will show you how much your return will 
be on your investment. 


This chart quickly tells you what your annual profits 
are. Most of us very commonly underestimate the 
money earning value of equipment. Thus, for ex- 
ample, if you spend $300 for a certain machine and 
if it earns ‘‘only” $5.00 per month for you, that amount 
probably does not look like very much to you. Yet, 
it is 20 per cent interest per year on the first cost. 
Twenty per cent is a high rate, usually. 


To use the chart is very simple. Merely run a 
straight line through the Earning per Month, Column 
A, and the First Cost, Column B, and the intersection 
with Column C gives the Interest per Year. Nothing 
could be easier. 


Thus, choosing the example stated above, if the 
earning per month is $5 and the first cost is $300, the 
dotted line drawn through the $5 Column A, and the 
$300, Column B, intersects the 20 per cent mark in 
Column C. Therefore the annual interest earned by 
the $300 is 20 per cent. 


The chart will also be found useful for determining 
the amount of returns per month that should be ex- 
pected from a given machine of known cost. 


For example, if you know that a machine will cost 
$300 and you want to make at least 20 per cent, run 
a straight line through the two known values, $300 
and 20 per cent, and the intersection with Column A 
gives the answer as $5 per month. 


Or, the chart may be used for determining the 
limiting amount af money you can spend for a given 
machine, knowing the income per month that you can 
get out of it and knowing the interest rate per year 
that you want. 


In other words, if you know the values in any two 
columns you can immediately determine the third 
by running a straight line through the two known 
points. Nothing could be simpler. 


The range of the chart, as will be noted, is great 
enough to take care of most problems—the earnings 
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and tells what to expect 
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per month ranging all the way from $1 to $100. The 
first costs, Column B, range all the way from $10 to 
$10,000. And the interest rates, vary all the way from 
1 per cent to 1000 per cent, Column C. 

This chart is also usable for figures larger than 
those shown in the chart. For example, if the earn- 
ing per month is $500 and the first cost $30,000, the 
same dotted line would be drawn across giving the 
result as 20 percent interest per year. In other words, 
when you add two ciphers to any figure in Column 
A, you must also add two ciphers to any figure in 
Column B. If you add 3 ciphers in A, also add three 
ciphers in B. In other words, always add as many 
ciphers in A as in B. 
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law to regulate and curb 


now effective in wisconsin 


TINERANT merchant truckers 

who have been making inroads 

on the feed and grain business 
of Wisconsin will shortly feel the 
teeth of the new law which was 
sponsored and guided through the 
state legislature by the Central Re- 
tail Feed association. 

Strict enforcement of the law 
which became legally effective on 
Jan. 1, 1940 will be operative before 
the end of this month according to 
Hugh M. Jones, director of the reg- 
istration and licensing division of 
the Wisconsin motor vehicle depart- 
ment with offices at 16 Doty street, 
Madison, Wis. Mr. Jones, who was 
in Milwaukee for conferences with 
interested trade association execu- 
tives last week, said that special 
plates were now ready for distribu- 
tion to approved applicants for li- 
censes and that his 44 field men of 
the enforcement division will go to 
work in earnest very shortly. 

Rumors of mysterious origin to 
the effect that the law would not 
be enforced have been current 
throughout the state but Mr. Jones 
pointed out that his department 
could hardly afford to ignore any 
act of the legislature and especially 
one which had been adopted by a 
vote of 87 to 0 in the assembly and 
by a vote of 28 to 1 in the state 
senate. 

One of the mysterious rumors 
contends that the law is unconsti- 
tutional because the first para- 
graph of section 1 and paragraph 
(d) of the same section are contra- 
dictory. There is no basis for this 
contention as the first paragraph 
of section 1 merely amends a nine- 
year-old state law by adding that 
this old law “shall not apply to a 
person who in the conduct of his 
business as a trucker, hawker or 
peddler transports at any time a net 
load of more than three thousand 
pounds of personal property by 
motor truck or other vehicle”. 
_This ammendment merely re- 
stricts application of the old law to 


by DAVID K. STEENBERGH 


truckers who always carry less 
than 3,000 pounds while the so- 
called contradictory paragraph (d) 
makes the new law apply to all 
who ever carry more than 3,000 
pounds with the following 
definition: 

““Ttinerant merchant trucker’ 
means any person who buys, or 
offers to buy, or sells, or offers to 
sell, in this state, at wholesale or 
retail any personal property, and 
transports the same upon any high- 
way by use of a motor truck or 
other vehicle, and who at any time 
transports in said motor truck or 
other vehicle a net load exceeding 
three thousand pounds, except as 
herein otherwise provided.” 

Paragraph (e) of the same sec- 
tion 1 adds the only other important 
definition included in the law which 
is: 

“Established place of business’ 
means any permanent warehouse, 
building, or structure, at or from 
which a permanent business is car- 
ried on as such in good faith and 
not for the purpose of evading the 
provisions of this section, and at 
which stocks of the property being 
transported are produced, stored or 
kept in quantities reasonably ade- 
quate for, and usually carried for, 
the requirements of such business, 
and which business is carried on 
regularly during normal business 
hours throughout the year, and 
shall not mean residences, tents, 
temporary stands or other tempor- 
ary quarters, nor permanent quar- 
ters occupied pursuant to any tem- 
porary arrangement.” 

Section 2 enumerates the excep- 
tions to the law with feed and grain 
dealers, as well as other establish- 
ed merchants, exempt in accord- 
ance with the provisions of para- 
graph (b) which reads as follows: 

“A person transporting property 
owned by him in a motor truck or 
other vehicle owned or leased by 


him, his agent, or employe, wheth- 
er operated by him, his agent, or 
employe, when such transportation 
is incident to a business conducted 
by him at or from an established 
place of business operated by him, 
either within or without this state, 
and when such property is being 
transported to or from such estab- 
liished place of business.” 

The above exception gives in and 
out of the state grain and feed 
dealers the freedom of the roads 
in Wisconsin with the provision that 
they haul only to or from their own 
established place of business. It 
would be illegal, as an example, 
for even an established dealer to 
get at load at a farm or from a 
wholesale warehouse or elevator 
and deliver the same load direct to 
a customer. Such a load would not 
be moving to or from his estab- 
lished place of business. 

Farmers are excepted from provi- 
sions of the law, under paragraph 
(a), when they are hauling products 
which they have produced in their 
own truck. Others excepted are (c) 
persons transporting property for 
their own consumption or use, (d) 
persons licensed under the old ped- 
dler law referred to earlier in this 
article and (e) persons licensed as 
wholesalers of gasoline and other 
petroleum products. 

Whereas most laws presuppose 
a person to be innocent until his 
guilt has been proved, the Wiscon- 
sin law to license and regulate it- 
inerant merchant truckers provides 
in paragraph (a) of section 3 that 
“No person shall be exempt from 
the requirements * * * unless he or 
the driver of the motor vehicle upon 
which his property is being trans- 
ported shall, upon the request of 
any person, officer or judge charg- 
ed with the enforcement of any of 
the laws of this state, sign and 
swear to under oath before some 
person authorized by the laws of 


(Continued on Page Thirty-seven) 
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RENVILLE FARMERS ELEV. Co. 
Renville, Minn. 


Upper Left, J. W. Brenner, Mgr. 


A Profitable Business Built on Quality Feeds and — 
Mashes made The HUBBARD SUNSHINE Way 


THE ORIGINAL 
ALL-PURPOSE 
CONCENTRATE 


HUBBARD 
‘ MILLING 
COMPANY 


Dept. A 


MANKATO, MINNESOTA 
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The Renville Farmers Elevator Company of Renville, Minn., take great pride 
in their new plant, one of the most modern and up-to-date in the Northwest. 
Another source of satisfaction is their own line of CHIEF RENVILLE Feeds and 
Mashes, about which Mr. Brenner, the manager, makes the following comment: 


“I have always insisted on selling quality products in seeds, grains, and especially 
feeds. I believe that the foundation of any sound business is honesty and quality. 
HUBBARD’S SUNSHINE CONCENTRATE has given us the honesty and quality in feeds 
we insisted upon. We can always depend on HUBBARD’S SUNSHINE to top the list. 

. . @ modern, scientific, dependable concentrate that enables us to furnish our cus- , 
tomers with properly balanced feeds and mashes for cattle, hogs, and poultry.” 


In your territory there is a market for feeds and mashes that will win and hold customers by 
consistently producing superior and profitable results. 


Your feeders will welcome the opportunity to get FRESH, UNIFORM, QUALITY feeds and 
mashes that contain every necessary vitamin, protein, and mineral, and are properly bal- 
anced to give maximum feeding efficiency and produce the greatest profits. i 


YOUR customers will profit and SO WILL YOU! Fill in the coupon below and mail to us 
for complete information on The HUBBARD SUNSHINE Way of feed manufacturing. 


—-- Send In This Coupon Today! --—-—-—----— 


HUBBARD MILLING COMPANY, Mankato, Minnesota 
Gentlemen: Please tell me how I can increase my feed business 


and Make More Money The HUBBARD SUNSHINE Way. 
I have a mixer ¥eex..... 


I have a grinder Yes.... Nee... 


% 
MAE: 
AWS 
SONCEN TRALEE 
Hubbard’s Sunshine 3 


NCLE SAM has started his 
regular tenth year job of 
counting the noses of busi- 
ness and manufacturers who oper- 
ate in the United States. Census 
takers went to work January 2 to 
assemble the most exhaustive com- 
pilation of facts ever made avail- 
able on population, resources, busi- 
ness and occupational activities in 
the United States. The general cen- 
sus of population will not begin, 
however, until April 1. 
The government expects to an- 
swer many questions pertaining to 
business and agriculture by means 


A Difhieult 


Not For IBBERSON 


Ibberson has solved difficult building problems 
for many others and can do it for you. When the 
Farmers-Merchants Milling Co., Glencoe, Minn., de- 
cided to build, IBBERSON solved their problem due 
to limited building space by installing all machinery 
overhead, nothing was installed on the first floor. 


No Cost for Consultation 


Write us in full confidence, without obligation. 
Ask us to send our book of IBBERSON built Feed 
Mills, Grain Elevators and other buildings. 


COMPAN 


expect new 


Censua 


to be valuable 


of the census. Included will be in- 
formation on the occupation, in- 
dustry and employment of every 
worker and potential worker in the 
country. 


Definite figures will be gathered 


Problem? 


MINNEAPOLIS. MINN 


on the size of the nation’s labor 
force and the type of workers who 
constitute it. The survey will deter- 
mine which type of workers have 
been hardest hit by the unemploy- 
ment and in which industries most 
unemployment exists. 

In regard to agriculture, the cen- 
sus will show how many farms are 
being worked, what crops are being 
grown, the types of poultry and 
livestock being raised, how the 
farm land is being used, the per- 
centage of farmers who own and 
rent and the tendency of urban 
dwellers to move to rural areas in 
order to grow part of their own 
food and supplement their incomes. 

The census of manufactures will 
measure manufacturing activity in 
the United States for the year 1939. 
It will reveal the number of factor- 
ies in operation, their location, what 
they produce, the value of the pro- 
ducts they manufacture, number of 
workers and the total wages paid. 

Another division of the census 
will cover the distribution end and 
it is under this section that feed 
dealers will come. The government 
intends to cover the entire whole- 
sale and retail trade to learn how 
many establishments are operated, 
their volume of sales, number of 
employes and other vital informa- 
tion. 


McMillen Sponsors 
Family Party 


More than 1200 persons jammed the 
high school at Decatur, Ind., to attend 
the McMillen Industries family party De- 
cember 28. The affair was sponsored by 
McMillen Feed Mills, Inc., the Central Soya 
Co., and Central Sugar Co., its subsid- 
iaries. 

One of the features of the party was the 
showing of a film featuring the company’s 
extensive manufacturing plants in Decatur. 
Of the total attendance, 750 persons rep- 
resented actual employees of the three 
concerns. 

George Martin, oldest employe in point 
of service, presented D. W. McMillen, 
chairman of the board, with a beautiful 
Masonic ring as a gift from his employees. 
Speeches were made by Mr. McMillen and 
Roy Hall, president of the three firms. 

@ KERMIT CARLSON is the manager of 
the new warehouse and office of the Apple 
River Mills Co., Ashland, Wis. 
@ E. R. SELLSTROM has purchased the 
Farmers feed mill, Rockwell City. Ia., from 
A. M. Lyders. 
@ FARMERS CO-OPERATIVE CO., Culver, 
Ill., has installed seed cleaning equipment. 
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kessler finds giving 


T the little railroad station of 

Cramer, Ill., with a total pop- 

ulation of 35 people, is an ex- 
tensive feed and elevator concern 
that has done a consistent business 
throughout the 32 years in which 
Edward H. Kessler has been propri- 
etor. Except for some direct mail 
advertising, no formal promotional 
work has been success,” 
says Mr. Kessler, “has been due to 
two things — a complete feed and 
grain service and conscientious 
dealings with our customers.” 

Mr. Kessler started to work in the 
feed mill and elevator, which he 
now owns, in 1905 at which time 
it was operated by a farmers’ co- 
operative. Three years later he 
purchased the business and he has 
expanded it uninterruptedly since. 

The building is 56x80 feet. The 
elevator has a capacity of 2500 bu- 
shels. The feed mill has a Robinson 
30-inch grinder, a Monarch mixer 
of 2300 pounds capacity, two West- 
ern corn shellers of 700 bushels ca- 
pacity each, a Monarch corn crack- 
er, and a Monarch corn crusher. 
In addition, Mr. Kessler has a sec- 
ond elevator at Cramer which he 
took over a few years ago and 
which is 26x34 feet, with a corn 
crib of 4000 bushels capacity and 
a commodious feed warehouse. 

Two years ago he purchased a 
third elevator at Farmington, four 
miles away, and two months ago 
a fourth elevator, also located at 
Farmington, together with a fifth 
elevator at Buckley, a few miles 
away. These elevators each have 
capacities of from 10,000 to 12,000 
bushels but have no feed mills in 
connection and Mr. Kessler spends 
most of his time at the Cramer feed 
mill. 

Custom grinding is an important 
part of the feed mill's business. 
Located in a fertile region, corn is 
the staple but many farmers raise 
enough other grain for their. own 
use. They bring the grain to the 
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biggest 


mill or have one of Mr. Kessler’s 
trucks pick it up. The grain is then 
ground and mixed with whatever 
supplements are necessary to pro- 
duce the desired formula for each 
individual farmer customer. 

Mr. Kessler reports a growing 
demand for commercial feeds and 
handles complete lines of three well 
known brands as well as some spe- 
cialties from other brands. He also 
manufacturers his own brand of 


Kessler Feed Mill Personnel 


poultry feeds, including a starter, 
grower and egg mash. 

“When we say we have a com- 
plete feed and grain service,” says 
Mr. Kessler, ‘‘we mean just that. 
We strive to have every farmer in 
our territory, whenever he thinks 
of anything pertaining to feeds or 
grain, to think of us first whether 
in buying feed or selling grain. 
We make it easy for him to do busi- 
ness with us. Market quotations 
are as near to him as his telephone. 
All he has to do is to call us for 
information. 

“Then, to enable him to do busi- 
ness with us quickly, we operate 
five trucks. All the farmer has to 
do is to ‘phone us and we will de- 
liver his feed or pick up his grain 
for custom grinding and mixing or 
the grain which he wishes to sell. 

“It is this complete service which 
enables us to do a large business. 
Last year we bought 475,000 bu- 
shels of corn, wheat, oats and soy 


factor in success 


beans here in addition to our large 
feed business. It is too early this 
year to say just what the business 
will be but indications are that it 
will substantially eclipse last year’s. 

“Despite our complete service, 
however, we would not enjoy such 
a large business were it not for 
our good reputation with our cus- 
tomers. We play no special favor- 
ites — every customer is a favorite 
and all are alike. We sell to all at 
the same price and buy from all at 
the same price. We do our utmost 
to make every individual business 
transaction one that is mutually 
agreeable. That we have been suc- 
cessful in this is shown by the fact 
that we have not only survived for 
32 years but have steadily increas- 
ed our business.” 

Although Mr. Kessler has several 
elevators to look after, he does not 
spend his time “managing” his in- 
terests. He has competent men to 
handle his operations outside of 
Cramer. Here he spends his time 
working right with his employes of 
which he has seven at present. Mrs. 
Kessler acts as bookkeeper. With 
Mr. and Mrs. Kessler, the personnel 
make up one happy family, and 
Mr. Kessler gives his employes 
credit for helping to maintain the 
prestige of his growing business. 

@ VERNON C. GEIGER, son of C. A. E. 
Geiger, Geiger Grain Co., St. Joseph, Mo., 
has joined the Russell-Miller Milling Co., 


Minneapolis. 
@ HOBART DESKINS, J. P. Parks Co., 
Kansas City, Mo., was married December 
24 to Betty Clifton, Adriian, Mo. 
@ WHITE FEED & SUPPLY CO., Bernards- 
ville, N. J., have installed a new feed 
mixer. 
 @— 
BAG OFFICIAL DIES 
Edwin W. Sparks, president of the Percy 
Kent Bag Co., passed away recently at 
Palm Beach, Fla. Mr. Sparks, who died 
of pneumonia, was a member of a prom- 
inent milling family and had guided the 
operations of ihs bag firm for many years. 
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RELIMINARY plans are now 
being made for the annual 
convention of the Western 
Grain & Feed Dealers association 
to be held at the Fort Des Moines 
hotel, Des Moines, Ia., Feb. 27-29. 
This will be the first time that the 
association has staged its annual 
meeting in Winter having previous- 
ly met during the Summer months. 
This will also be the first joint 
meeting of the Western Grain & 
Feed Dealers and the Independent 
Feed Dealers of Iowa. Last year, 
the latter organization voted to 
consolidate with the Western Grain 


make plans for 


& Feed Dealers association and it is 
expected that the Western body 
will approve the consolidation at 
the February sessions. 

Due to the fact that the dates for 
the convention are in advance of 


_ Help Them Get 


Push STERLING Dairy Concentrates 


@ To produce the most milk during the winter months, cows 
need more than a straight grain or farm feed ration. They 
need extra help in the way of extra milk-making proteins, 
minerals and vitamins. Sterling Dairy concentrates supply 
the ingredients that make bigger cream checks. Just a little 
of one of these blended and balanced feeds added to the grain 
ration will go a long ways in boosting production and cutting 
costs. Stock and sell Northrup, King & Co’s. Sterling Dairy 
concentrates for extra profits in 1940! 


NORTHRUP, KING 


DEPENDABLE 
SINCE 1884 


Minneapolis, 


Minnesota 


the Spring seed and feed season, 
Secretary Ron Kennedy anticipates 
a large attendance. He reports that 
an unusually large industry display 
of exhibits is being planned. 

Early plans call for a program 
which places emphasis on forum 
discussions rather than an abun- 
dance of formal speeches. The ban- 
quet and entertainment will be held 
on Wednesday, Feb. 28, the second 
night of the convention. 

Hugh Hale, Royal, Iowa, is pres- 
ident of the Western association 
and Jim Olson, West Bend, directs 
activities of the Independent Feed 
Dealers of Iowa. 


SOYBEAN PLANT BURNS 

The soybean plant operated by Old 
Fort Mills, Inc., Marion, Ohio, was com- 
pletely destroyed by fire January 2. The 
fire, raging inside the steel structure, 
caused the building to collapse. Pete 
Turner, president of the firm, reports that 
the plant will be rebuilt but it will take 
many months before it is completed. 


@ PLYMOUTH PROCESSING MILLS, Fort 
Dodge, Ia., recently purchased a three- 
story warehouse from the Quaker Oats Co. 
The firm has installed equipment to handle 
the processing of soybeans. The building 
was purchased to replace the firm’s former 
structure which was destroyed by fire. 

@ JACK F. LEAHY has been elected pres- 
ident of the Kansas City board of trade. 
Other officers include Roy F. Swenson, 
General Mills, Inc., first vice president, and 
Gunnard A. Johnson, Wolcott & Lincoln, 
Inc., second vice president. 

@ 
@ RUSSELL SHERWOOD has opened a 
feed store and hatchery at 1540 Broad 
street, New Castle, Ind. 

@ FRANK BROS. elevator, Blue Earth, 
Minn., recently installed a Diamond Huller 
feed grinder. 


Announce Winners 


In Chick Contest 


Winners in the $7000 chick growing con- 
test sponsored by Purina Mills, St. Louis, 
Mo., were recently announced by the firm. 
First prize—a grand prize certificate and a 
check for $1,000—went to A. P. Warren, 
Tarrant, Ala. 

Mr. Warren was presented with his 
award by William H. Danforth, chairman 
of the board and founder of Purina Mills. 
The contest was sponsored by C. S. 
Johnson, head of the Purina poultry depart- 
ment. 

Second prize of $500 went to Benjamin 
S. Sheetz, Fleetwood, Pa. Five hundred 
and one cash prizes were also distributed 
among six national winners and the win- 
ner in each state. An additional prize of 
$5.00 went to the next ten winners in each 
state. 
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Seed 


now in effect should be 
understood by dealers 


HE United States government 

has now taken steps to regu- 

late interstate and foreign 
commerce in seed and has enacted 
a federal seed act which went into 
effect this month on agricultural 
seed and will be in effect on veg- 
etable seeds next August. 

The bill is expected to hamper 
the activities of unscrupulous seed 
houses and to offer a protection 
to seed dealers and ultimate 
purchasers. 

The bill itself has many ramifica- 
tions and covers 17 printed pages, 
but concisely its purpose is to pre- 
vent misrepresentation of seeds in 
interstate commerce and to require 
certain standards for imported 
seeds 

One of the main provisions of the 
measure requires that each con- 
tainer of agricultural seeds must 
bear a label giving the following 
information: 

1. The name of the kind and vari- 
ety of each agricultural seed com- 
ponent present in excess of five per 
cent of the whole and the percent- 
age by weight of each. 

2. Lot number or other identifica- 
tion. 

3. Origin of the seed. 

4. Percentage by weight of weed 
seeds, including noxious weed 
seeds. 

5. Kinds of noxious weed seed 
and the rate of occurence. 

6. Percentage by weight of inert 
matter. 

7. Percentage of germination, ex- 
clusive of hard seed and percent- 
age of hard seed if present. (Ed. 
Note. Formerly seeds in interstate 
commerce could be labeled in one 
total, ie. If the germination were 
80 per cent and the hard seed 14 
per cent, the seed could be labeled 
“94 per cent germination, including 
hard seed.” Under the new law 
the label must state “80 per cent 
germination, 14 per cent hard 
seed.”’) 

8. Name and address of person 
who transports or delivers the seed 
and the person to whom sold. 

Provisions regarding the labeling 
of vegetable seeds for seeding pur- 
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poses are equally as stringent. Such 
packages must bear a label con- 
taining the following: 

1. Name, kind and variety of 
seed. 

2. Percentage of germination, ex- 
clusive of hard seed. 

3. Percentage of hard seed 
present. 

4. The date tests were completed 
to determine such percentages. 

5. Name and address of persons 
who deliver and receive such seed. 


The new federal seed act also 
contains some provisions regarding 
screenings. If shipped in containers 
screenings must be labeled in a 
legible manner wiih letters not 
smaller than 18 point type and if in 
bulk shall be invoiced with the 
words “Screenings for processing— 
not for seeding.” 

Certain regulations are set up 
covering the importation of seed 
from foreign countries. It prohibits 
the importation of “any seed con- 
taining 10 per cent or more of any 
agricultural or vegetable seeds 
which is adulterated or unfit for 
seeding purposes.” Importation is 
also prohibited if the seed is not 
stained when it is so required or 
if the labeling is false or mislead- 
ing. 

The act 


prohibits individuals 


@ GOODRICH BROS., Onward, Ind., have 
installed a Bauer crusher and ear corn 
feeder. 

@ EDWARD E. HINGMAN, president, 
Home Mill & Grain Co., Mt. Vernon, Ind., 
recently celebrated his 86th birthday. 
@ GEORGE F. BRENNER, Stewartson, Pa., 
has installed a new Sidney mixer. 

& 
@ GEORGE W. HOWARD, Los Angeles, 
former president of the Los Angeles Grain 
Exchange, died December 17 of a heart 
attack. 

@ MORTIMER DEWEY STANLEY, founder 


of the Stanley Grain Co., New Britain, 
Conn., died December 26. 


from offering for sale imported seed 
for seeding purposes if it was 
brought in for other than that func- 
tion. It also provides that seed sold 
contrary to the provisions of the law 
is liable to seizure by the govern- 
ment. 

After such seizure, the govern- 
ment can offer it for sale, destroy 
it or deliver it to the owner after 
he pays all fees incurred and posts 
bond to assure that the seed will 
be sold according to government 
regulations. 

Violation of the new law carries 
heavy penalties. Persons found 
guilty of violating the act are liable 
to a fine of not more than $1,000 
for the first offense and $2,000 for 
subsequent offenses. 

The principal thing for dealers 
who handle seed to remember is 
that they should buy only from re- 
liable seed houses who comply with 
the new federal act. 


The dealer should make certain 
that the seed he purchases is cor- 
rectly labeled in accordance with 
the act. Otherwise, if a dealer does 
purchase seed which is not proper- 
ly marked the government is liable 
to step in and seize the seed and 
dispose of it as outlined previously 
in this article. In the end, the deal- 
er will be out. 


@ GILMAN GRAIN CO., Gilman, Ind., has 
installed a one ton Kelly-Duplex mixer. 

@ JOHN BURNS has resigned as manager 
of the D. Milligan elevator, Lohrville, Ia. 
He has been succeeded by L. W. Zastrow, 

Farlin. 

@ CHARLES TUSSING, grain broker in 
Des Moines, Ia., died of a heart attack 
December 22. He was manager of the 
local office of Wickham & Co. 

FORRESTER ELECTED 
George R. Forrester has been elected 

president of the Toledo board of trade. 
M. H. Faulring has been named first vice 
president; H. W. Applegate, second vice 
president; W. A. Boardman, treasurer, and 
A. E. Schultz has been re-elected secretary. 
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Morton Salt Occupies 
New Building 


Morton Salt Co. on January | began 
operating out of its newly constructed 
plant at 1400 W. Bruce street, Milwaukee. 
It is an “L” shaped structure with a capa- 
city of 5,000 tons of bulk salt in the north 
wing and spacious warehouse facilities for 
packaged goods in the south section. The 
new structure is designed to speed distri- 
bution and truck loading. Bins are capable 
of dumping 50 tons of bulk salt an hour. 
Offices are located on the second story of 
the south wing. 

The Milwaukee plant serves Wisconsin, 
upper Michigan and part of Minnesota. 
James B. Gavan is manager. The firm's 


THE BLATCHFORD TRIPLETS ARE MAKING 


REAL MONEY 


PROGRESSIVE FEED MEN 


Vitadine For a Better Mix at a 


Money-Saving Cost 


Vitadine-vitalized feeds actually cost less, yet they con- 
tain the valuable essentials every good feed should have. 
Check your cost of dried milk and other ingredients at 
today's prices, and you'll agree with thousands of mixers 
that Vitadine gives you a top quality mix at a lower cost. 


Blatchford’s Calf Meal “Tops” in Preference 
With Thousands of Dairy Men 


Even at low prices, Blatchford’s Calf Meal saves money 
for dairy men. Its famous formula contains the foods 
needed for strength and growth. Yet it costs less than 
milk! 


Blatchford Calf Pellets Provide Balanced 
Feeding for Calves—Profits for You! 


Convenient to use, easy to feed, Blatchford Calf Pellets 
save time and trouble for calf raisers. Even if milk prices 
are low, the savings in milk will buy the feed and still 
show a profit! 


Use your credits on these three famous Blatchford products 
toward the many useful gifts which are yours as a Blatchford 
dealer. You'll find them all in our Dealer Gift Catalag. Look 
them over—then write, wire or telephone your order to your 
distributor today! Remember—it’s been Blatchford for quality 
since 1800! 


fflate: fords 


ESTABLISHED 1800 


WAUKEGAN ILLINOIS 


headquarters are located at Chicago. 

Now available for distribution to feed 
dealers is a complete sales kit recently 
released by the company. It contains a 
large display poster, a series of news- 
paper advertisements, attractive direct mail 
folders and a booklet pointing out the ad- 
vantages of feeding salt to livestock. Kits 
may be obtained by writing the Chicago 
office at the Morton building, 208 W. 
Washington street. 


— taxes 
(Continued from Page Twenty-four) 


federation emphasizes these three 
points: 

“It is a consumers’ sales tax on 
an essential food. 

“It is a discriminatory tax in that 
it favors untaxed food.” 

“It will unquestionably result in 
decreased consumption of wheat.” 

The milling industry, the federa- 
tion emphasizes, is carrying on a 
program designed to increase do- 
mestic consumption of wheat and 
wheat products. During the last 
crop year the industry ground into 
flour approximately 50,000,000 bu- 
shels more wheat than it did five 
years ago when the processing tax 
was in effect. Part of this increase 
is due to the government's program 
to encourage exports of flour, but 
the greater portion represents an 
increase in domestic consumption. 
A new tax on wheat will wipe out 
the constructive effort now being 


made to increase consumption. 
@ MAC INNIS ELEVATOR & FEED STORE, 
Rudyard, Mich., has taken over the ware- 
house and feed plant formerly operated 
by MacLachlan Bros. Co. at Sault Ste. 
Marie, Mich. 
@ HOLSER-PALMER CO., Walkerton, Ind., 


has changed its name to B. I. Holser Co. 


@ DOUGHBOY MILLS, INC., New Rich- 
mond, Wis., has added a new feed mixer 
to its Colfax, Wis. plant. 
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—truckers 
(Continued from Page Thirty) 


this state to swear persons under oath, 
and deliver to such person, officer or judge 
a statement in writing clearly showing that 
the person claiming the exemption is en- 
titled to one or more of the exemptions 
provided * *." 

The licensing requirements found in sec- 
tions 4, 5 and 6 of the law provide for 
payment of annual fee of $200.00 per 
motor truck or other vehicle used in the 
business of an itinerant merchant trucker 
plus the deposit with the state of (a) an 
approved insurance policy contracting to 
pay all damages incurred through negli- 
gent operation of the truck or other ve- 
hicle in amount of not less than $5,000.00 
for personal injury to one person and 
$10,000.00 for one accident, and up to 
$5,000.00 for damage to property in any 
single accident; 

(b) an approved bond in the penal sum 
of $500.00 conditioned to pay any taxes, 
and penalties and interest thereon, due 
this state or any governmental subdivision 
thereon by reason of the failure of the 
itinerant merchant trucker to pay any such 
taxes, and 

(c) an approved bond in the penal sum 
of $1,000.00 for the purpose of protecting 
the public against fraud conditioned upon 
the delivery of honest weights, measures 
or grades, accurate representations as to 
quality or class and the actual payment 
of checks, drafts or other obligations. 

Penalties for conviction for violation of 
any provision of the law, in accordance 
with section 13, are “a fine of not less 
than one hundred dollars and not more 
than five hundred dollars or by imprison- 
ment in the county jail not exceeding thirty 
days, or by both such fine and imprison- 
ment”. 

It is the specific duty of the attorney 
general or of any district attorney, in ac- 
cordance with section 14, to prosecute any 
violator of the law either in the name of 
the state as plaintiff or “upon being pre- 
sented with a petition of any resident of 
this state, verified upon oath, stating facts 
showing that such resident has reasonable 
grounds to believe that some person has 
violated or is threatening to violate * *”. 

Members of the Central Retail Feed as- 
sociation have been asked to watch for 
unlicensed itinerant merchant truckers and 
report their activities to the local district 
attorney as well as to the association 
offices in Milwaukee. The association has 
agreed to assist with prosecution of the 
first reported violations of the law. 


@ WASECA PROCESSING CO., Waseca, 

Minn., has installed a new feed mixer. 
oe 

@ HENDERSON FEED MILL, Henderson, 


Minn., is being remodeled. H. H. Hoelz 
is owner. 


@ WESTER BROS., East Chippewa, Wis., 


recently installed a new hammer mill. 


@ STARK HATCHERY CO., Cokato, Minn, 
has obtained permission to build an ad- 
dition to its feed mill. 
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Seedsmen Elect 
E. J. DeBroux 


Members of the Wisconsin Seed Dealers 
association held their annual convention 
December 8 at the Raulf hotel, Oshkosh, 
Wis. More than 60 members from all over 
the state were in attendance. 


E. J. DeBroux, Valders Elevator Co., 
Valders, Wis., was named president to 
succeed R. C. Tesch, Knauf & Tesch Co., 
Chilton. C. Q. Dunlop, Courteen Seed Co., 
Milwaukee, was elected vice president and 
J. W. Jung, Jung Seed Co., Randolph, was 
re-named secretary-treasurer. 

The members also voted a change in 
dues, reducing the annual fees from $5.00 


to $2.00. Speakers at the convention in- 
cluded E. D. Holden, Wisconsin college of 
agriculture and A. H. Wright of the same 
department; Flint Jones, Fond du Lac 
farmer; Fred Kellogg, Kellogg Seed Co., 
Milwaukee, and Henry Lunz, Madison, in 
charge of seed inspection work for the 
state. : 

@ DEWEY BROS., Blanchester, Ohio, have 
installed a vertical feed mixer in their 
Lynchburg, Ohio, plant. 
@ W. O. BEAM & SON, Port William, Ohio, 
have added a new mixer to their equip- 
ment. 

@ FARMERS ELEVATOR CO., Jamaica, 
ill., recently purchased a Prater mill. 


BEEF CATTLE 
DAIRY CATTLE 
WORK STOCK 
HOGS - SHEEP 
AND POULTRY 


Educational Service 


COTTONSEED PRODUCTS ASSOCIATION 


1411 Santa Fe Bldg. 


INCORPORATED: 


Dallas, Texas. 3 
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— doubles business 


(Continued from Page Twenty-three) 


erated it until it was taken over by 
Mr. Steimle in July, 1938. 


The equipment consists of a Bow- 
ers 30-inch burr mill operated by 
two 30 h.p. motors; a Kelly-Duplex 
one-ton mixer with a 5 h.p. motor; 
and acorn sheller. The equipment 
is kept in the best condition. One 
man is employed in the mill and for 
delivery. Mr. Steimle belongs to 
the state association of feed dealers 
and plans on attending all associa- 


Sales an 


The Steimle Delivery Truck 


tion meetings and any other meet- 
ings where he can learn anything 
about improving service to farmers 
and thus carry out his conception 
of what a feed business should be. 


d Prokies 


When You Make MANAMAR Feeds 


Nature’s protein- 
minerals from the sea 


will add ‘MORE POWER’ 
to any ration. 


PHILIP R. 


@ The ManAmar Money Making 
Plan For Feed Manufacturers gets 


PARK, 


right down to the heart of your 
problems. It gives you suggestions 
for a complete plan of feed sales, 
advertising, formulas and basic in- 
gredients. It has helped hundreds of 
feed manufacturers to increase ton- 
nage and profits far beyond their 
fondest hopes. 


@ The ManAmar Money Making 
Plan shows how you may be able to 
reduce your inventory hundreds of 
dollars. It provides a means of sup- 
plying the mysterious, but highly nu- 
tritive, factors needed in rations for 
promoting and maintaining growth, 
production and health of poultry and 


livestock. 


@ Write today for complete FREE 
information about the ManAmar 
Money Making Plan. 


INC. 


Dept. FB-1, 608 South Dearborn Street, Chicago, Illinois 


POULTRY MEETINGS 
The Poultry Planning Committee is hold- 

ing an important meeting at the Bismarck 
hotel, Chicago, Jan. 15 and 16 to adopt a 
program of consumer education. The pro- 
gram is expected to be presented to the 
entire poultry industry according to D. D. 
Slade, Lexington, Ky., chairman of the’ 
group. 

@ SAM RICE, president, Rice Grain Co., 
Toledo, Ohio is now on the way to re- 
covery from a serious illness. 

@ ASHTON P. STONE, Churchill Grain & 
Seed Co. Toledo, recently died from com- 
plications resulting after an appendectomy. 

@ HARRY AUSTIN is the new manager of 
the Harold Nicol elevator, Morley, Ia. 

@ CLINTON CO., Clinton, Ia., distributed 
a $40,000 bonus among its employes at 
Christmas time. 


@ HARRY L. HALL has opened a new feed 
store in the Fling building, Wyoming, II]. 


@ HASLETT ELEVATOR CoO., East Lansing, 

Mich., showed a moving picture furnished 

by the Murphy Products Co., Burlington, 

Wis., at a farm meeting held January 4. 


@ W. J. COCHRANE, operator of a flour 
and grist mill at Fox Lake, Wis., for 24 
years, died recently. 


@ WIGGAN SEED CO., Albany, N. Y. 
recently suffered considerable loss by fire. 


Good Ingredients are 
Main Part of Feed 


Dr. J. E. Hunter, director of research for 
Allied Mills, Inc., Fort Wayne, Ind., re- 
cently explained in detail to his firm's 
sales representatives the importance of 
ingredient quality in feeds. In his discus- 
sion Dr. Hunter reported on a significant 
series of tests made by the Allied Mills 
research division during the past three 
years that proves ingredient quality and 
not feed formula alone—is of vital import- 
ance to feed dealers and their customers. 

Dr. Hunter stated that these tests prove 
conclusively that two feeds of identical 
formula and general chemical analysis can 
produce far different results in the feed lot 
and poultry house. He explained that feed- 
ing science and research have proven that 
“feed is not feed” and that 100 pounds 
of one feed is not necessarily equal to 
100 pounds of another feed having exactly 
the same formula and general chemical 
analysis. 

“Not many years ago the feed custom- 
er was primarily interested in having the 
protein, fat and fiber specifications on the 
feed tag come within certain requirements”, 
Dr. Hunter commented. “The buyer was 
not concerned with minerals, vitamins or 
ingredient quality. This picture has chang- 
ed a great deal, however, and today the 
feed customer is vitally interested in vita- 
min content, ingredient quality, minerals 
and performance of the feed he buys.” 
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Refuse Grind 


HE practice of mixing home- 

grown grains with a commer- 

cial supplement has become 
so general that mixing and grind- 
ing machinery is invariably a part 
of the modern feed dealer's equip- 
ment. In a great many localities, 
however, dealers who have made 
every effort to serve customers in 
this way are losing business — not 
through any fault of their service, 
but» because of farmers’ habit of 
having ground up and fed what 
they can't sell. 

Inferior grain makes an inferior 
ration, regardless of the material 
with which it is mixed. But once a 
batch of such feed has been tried 
and found wanting, the customer 
condemns both the supplement and 
the dealer who sells it. 

Hal. C. Beasley, Reedsville, Ohio, 
feed dealer, has solved this prob- 
lem by means of a grain-grading 
service. When a customer's offer- 
ing does not pass inspection as to 
quality, Beasley refuses to mix it 
with a commercial supplement. 
Strict adherence to the rule has 
lost Beasley 11 customers during 
the past year, but has won 32 new 
ones. He has the confidence of the 
best farmers of his territory, and 
from these sources, sales of com- 
mercial feeds and supplements 
have been boosted more than 45 
per cent. 

“The average farmer,” Beasley 
declares, “labors under the theory 
that a well-advertised commercial 
supplement should transform any 
home grown feed into a perfectly 
balanced ration. The best grain 
is sold on the market, and the odds 
and ends of what is left are brought 
to the feed dealer to be transformed 
into a ration for producing eggs, 
meat and butter fat. The dealer 
who always complies, gets a rous- 
ing reception—for a while. Then, 
eventually comes the widely cir- 
culated story about the bad batch 
of feed Farmer Jones got at so-and- 
so’'s. 

“To eliminate this bad habit, and 
for the benefit of both the farmers 
and myself, I installed in one corner 
of my store, a table which is equip- 
ped with a common reading glass, 
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poor quality grain 


a wire sieve, and a supply of shal- 
low boxes or trays. When a cus- 
tomer arrives with grain to be 
ground and mixed with commercial 
supplements which I carry in stock 
I take out a generous sample and 
examine it under the glass. If it 
shows mouldy, or contains a high 


SEND FOR THIS 


PHIL W. TOBIAS 
Nationally Known Poultry 
Advertising Specialist 


STORE POSTERS 


Gets your sales message 
across at the point of sale. 
24x 36inches. Printed in 
brilliant colors. 


STORE PENNANTS 

5 to a set, string across 
dealers store. Colorful — 
Flashy — Powerful. 
CHICK BOOKLET 


A complete, up-to-date, 
authoritative Guide to 


grams. Page size: 7'2x9.” 
INDIVIDUALIZED to fit 
your own feeds. 

HAND OUT FOLDERS 


Folded to 6x3!2" 16 photo- 
graphic illustrations. 
Printed in 3 colors. Special 
copy written to sell your 
feeds. 


Ss 
DEALER ADS, SALES PLANS, 
HATCHERY HELPS, 


FREE SAMPLE 
4s KIT 


It shows a proven way fo 


Help your Dealers STEP UP 
Chick Feed Sales 


@ Feed manufacturers asked for it .. . and 
now this portfolio of proven dealer promotion 
material is ready. Its full of actual samples, 
colorfully printed and designed to do a real 
selling job for youand your dealers... against 
the stiffest feed competition! Each piece packs 
a powerful selling message. Makes getting 
new dealers easier. 

My 16 years experience serving leading mills enables 
me to give you tested ideas and plans for stepping up 


feed sales and securing new dealers. My trained organi- 
zation quickly produces these plans at low cost. 


MAIL COUPON NOW! 


Send m 
Kit of Chick Feed 


percentage of weed-seeds and filth 
which is determined by sifting the 
sample, I reject the job and ex- 
plain to the customer why I do so. 

The majority see the wisdom of 
my objection. Those who do not, 
go elsewhere, and eventually come 
back to me. Once they get the 
habit of providing grains worthy 
of the supplements, no further in- 
ducement is required to retain the 
business. It requires considerable 
nerve at the start to advise a cus- 
tomer that his grain is not worthy 
of a supplement but it means a 
saving in feed dollars. 


Chick Feeding and Brood- Get the whole story ...see samples of items listed at 
ing.’ Printed in 3 colors. left. All colorfully printed. Get the exclusive use for 
34 illustrations and dia- your territory ... act now. 


SIMMONDS & SIMMONDS, Inc. 


Feed Advertising Specialists 
201 North Wells St. 
Phil W. Tobias, Pres. 
Simmonds & Simmonds, Inc., 201 N. Wells St., Chicago 


Chicago, Ililinois 


e without obligation, your new 1940 Sample 
Dealer Promotion Material. 


EVERYTHING YOU NEED TO 
SELL MORE CHICK FEED 


State 


Wie 
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@ ISNER MILLING CO. has remodelled 
the old Nestor flour mill at Elkins, W. Va., 
and is now operating the pioneer estab- 
lishment. 

@ CLAY SYLER, North Manchester, Ind., 
was recently elected to the board of 
trustees of that city. 

@ DON LOWELL, formerly associated with 
General Mills, Inc., Minneapolis, was given 
a surprise farewell party last month prev- 
ious to departing for his winter vacation 
in Florida. Among those who gathered to 
bid him goodbye at his country home in 
Minnesota were Jack Stuart, Reliance Feed 
Co.; Harry Reinshagen, Cereal By-Products 
Co.; Harry Cowan, Spencer Kellogg & 
Sons, Inc., and Russ Sawyer, Washburn- 
Crosby Co., all of Minneapolis. 


@ WILLIAM F. BURDITT, 81, retired Rut- 
land, Vt., flour and feed dealer died at St. 
Petersburg. Fla., December 16. He was 
head of the firm of Burditt Bros. until his 
teiirement in 1920. 
@ 
POULTRY MEETINGS 

Two important poultry industry meetings 
are to be held at the Bismarck hotel, Chi- 
cago, January 15 and 16. The first day 
will be devoted to a meeting of the Plan- 
ning Committee which will accept and 
adopt the program for consumer educa- 
tion which will be presented to the entire 
poultry industry meeting on the following 
day. At the poultry industry meeting the 
advisory committee, consisting of a repre- 
sentative from each state, and the plan- 
ning committee will make their reports to 
the poultry industry. 


Come to“headquarters’ 
for Cold-pressed 


WHEAT GERM OIL 


(RICHEST NATURAL SOURCE OF VITAMIN E) 


Before you buy any brand of Wheat Germ Oil for blending in feeds, or for 
stock or poultry feeding, consider these factors that govern the value and 


potency of Wheat Germ Oil: 


Only a large milling institution, processing 
* many thousands of tons of wheat daily ordi- 
narily has sufficient wheat germ available to assure 


a constantly fresh supply. 


Oil from fresh wheat germ is your best bet for 

* value, since the freshness directly governs the 
palatability of the oil. And proper safeguards in 
keeping the oil fresh until shipped are essential, too. 


Animal assays made by a competent labora- 

* tory are the only true test of the Vitamin E 

potency of Wheat Germ Oil. For your own protec- 

tion, choose a brand of Wheat Germ Oil that has 
been biologically assayed before being released. 


Oil that is low in titratable acidity. 


The acidity of the oil is important: a high acid 
* reaction usually affects the oil’s freshness and 
palatability, brings on deterioration faster, robs you 
of the full value you pay for. Insist on a Wheat Germ 


General Mills, Inc., is the world’s 
largest milling institution; naturally 
has the largest steady supply of fresh 
wheat germ in the U. S. 


General Mills’ wheat germ is kept 
under carefully controlled storage 
conditions until pressed; the fresh oil 
is immediately placed in cold storage 
until shipped. This control safeguards 
freshness. 


Every lot of General Mills’ Wheat 
Germ Oil is bio-assayed to certify its 
high standard of Vitamin E potency. 
You get the value you expect. 


All our tests show General Mills’ 
Wheat Germ Oil to be extremely low 
in titratable acidity (acid number). 
Commendable too for its high palata- 
bility. 


It will pay you to bank on General Mills’ reputation for quality and value 
in selecting your Wheat Germ Oil. Write for particulars, prices. 


American Research Products (Trade Name) Division of 


GENERAL MILLS, INC. 


“HEADQUARTERS” FOR TOP QUALITY COLD-PRESSED WHEAT GERM OIL 


General Offices... Minneapolis, Minn. 


Rudolph Opsal Joins 
Marblehead Lime 


Rudolph Opsal, familiarly known as 
“Rudy” to the feed trade, became associ- 
ated with the Marblehead Lime Co., Chi- 
cago, January 2. He will assist in promot- 
ing the sale of the firm’s new mineral feed 
and will work under Herman Nagle, re- 
cently chosen head of the company’s new 
mineral feed department. 

Mr. Opsal’s experience in the feed busi- 
ness covers a span of many years. He 
started as a jobber in Minneapolis and 
has been connected with various firms in 
sales and other capacities since that time. 

Marblehead Lime Co. introduced its new 
mineral feed to the trade last November 
after a long period of tests and experiments. 

—---— © 


@ MEYERINK MILLING CO. plant, Corry, 
Pa., was destroyed by fire of unknown 
origin, December 22 with a loss estimated 
at $18,000. The mill was constructed last 
winter and opened for business February 
22, 1939. Roy Gravnik, manager, has not 
announced his future plans. 


J.P. Hessburg Takes 
Froedtert Job 


James P. Hessburg, who has been en- 
gaged in the grain business for many 
years, joined the personnel of the Froed- 
tert Grain & Malting Co., Milwaukee, Janu- 
ary 2. Mr. Hessburg resigned his position 
with the Archer-Daniels-Midland Co. soy- 
bean plant at Decatur, Ill., to accept his 
new connection. 

Previous to going to Decatur he was 
head of the Archer-Daniels-Midland grain 
department at Milwaukee for more than 
five years. Mr. Hessburg was also man- 
ager of the Armour Grain Co. office at 
Milwaukee for 10 years previous to join- 


- ing his brother, Arthur, in the Hiawatha 


Grain Co., Minneapolis in 1925. 

Kurtis R. Froedtert, chairman and presi- 
dent of the Froedtert Grain & Malting Co., 
has not yet announced the duties which 
will be assigned to Mr. Hessburg. 
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Judiana Dealers 


E. H. SEXAUER 


EMBERS of the trade are 
expected to turn out in full 


force for the annual winter 
convention of the Indiana Grain 
Dealers association which is to be 
held at the Columbia club, Indian- 
apolis, January 29 and 30. 

Many speakers have been en- 
gaged to present latest information 
on a variety of subjects. Chief 
among these will be Dr. Allen A. 
Stockdale, National Association of 
Manufacturers, Washington, D. C., 
who will discuss “The Future of 
America.” Dr. Stockdale has a wide 
background in political and econ- 
omic affairs and can be depended 
upon to enlighten the dealers on 
what is ahead for them in business. 
He is chief of the Speakers’ bureau 
of the National Association of 
Manufacturers. 

Latest developments on process- 
ing tax legislation will be reviewed 
by Herman Fakler, vice president 
of the Millers National Federation. 
This problem affects all grain and 
feed men and Mr. Fakler has spent 
months of careful watching at 
Washington, D. C., on trends in 
this particular legislation. 

E. H. Sexauer, Brookings, S. D., 
president, Grain & Feed Dealers 
National association, will also be 
one of the principal speakers. His 
subject will be of practical and in- 
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meet this month 
at indianapolis 


spirational value to all who attend. 

Changes in the Federal Seed Act 
will be discussed by A. S. Carter, 
chief inspector, department of agri- 
cultural chemistry, Purdue univer- 
sity, Lafayette, Ind. Other speakers 
are expected to be scheduled be. 


FEEDING OR SELLING— 
THERE’S NOTHING MORE 
POTENT THAN THOSE 2 BIG 
RED LETTERS ON THE BAG AND 
THE VITAMINS THEY STAND FOR 


Vitamin potency ——~ ed by 
Exclusive Patented Process 


¥ —for non-fer- 
menting Brew- 
ers’ Yeast (Vita- 
mins B & G) 


POTENT! 


fore the convention dates. 

A talking movie, “Vitamins on 
Parade”, will be shown to the 
dealers by Allied Mills, Inc., Ft. 
Wayne, Ind. This feature has at- 
tracted widespread interest and 
contains much valuable informa- 
tion for grain and feed dealers. 

The speakers’ program will be 
supplemented with open discussion 
periods during which dealers may 
present their individual problems 
for analysis and solution. 

The annual banquet will be held 
at the Columbia club on the open- 
ing night of the convention. 
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THE ORIGINAL 


START RTING 
FEED 


THE G.E.CONKEY CO 


—for Cod Liver Oil 

(Vitamins A and 
D). Also Wheat Germ 
Oil (Vitamin E). 


Feature These Year Round Profit Makers 


Conkeys—Y¥-Q-— POULTRY FEEDS 
Conkeys—Y¥-Q- HOG FEEDS 
Conkeys—Y¥-Q- KAF MEAL 
Conkeys—Y¥-0- DOG RATION 
Conkeys-Y-Q- RABBIT RATION 


and Connkeys 
Dairy, Cattle and Horse Feeds 


When you sell Conkeys Y-O Feeds you 
cash in on the exclusive advantages 
Y-O gives. It’s something competitive 
feeds can’t offer. This distinctive fea- 
ture individualizes your business. Con- 
keys advertising on the Radio and in 
leading Farm and Poultry Papers is 
telling thousands of Poultrymen to “Look 
for the 2 Big Red Letters Y-O on the 
Bag.” Let them find them at your store. 
It pays both you and them. 


Write today for Conkeys liberal Dealer Proposition 


THE G. E. CONKEY CO. 75).2833°%42 


® CLEVELAND, OHIO 


Mills and warehouse stocks located at convenient centers 
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—RBetter Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


“Performance” 
(Quoted from Customer’s Letter) 


“You have certainly performed 
on that job . . . but then you 
always perform, so there is 


nothing unusual about it.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


VITAMIN A 


The fres 
The new low cost 


L BIOCHEMICALS, Inc. 


and, 


GENERA lic Bldg., Clevel 


Dept. 10, 418 Repy 


SELL FEEDS FORTIFIED 
witH CARATONE 


__(WERTHAN)-_— 


Your Resolutions--- 


In making New Year's resolutions did you include some that 
will help you show an improvement in your business during 
1940? Here are several that it will pay you to adopt—and keep: 

l Set a monthly sales quota for your feed store. Keep 

* your salesmen informed of the figure you establish 

and offer them a bonus at the end of the year if they work hard 

and are instrumental in helping you make or exceed the quota. 
2 Clean out slow moving items and concentrate your 

* efforts on the merchandise that is turning over and _ 

making profits for you. 


Establish a budget for your advertising and plan it in 

* advance. Keep up a constant stream of promotion. A 

big splurge one month and then a let-down is never productive 
of best results. 


Hold open house for your trade at least once or twice 

" this year. Offer a special inducement such as a farm 

meeting or pancake dinner for your customers to attend. They'll 

get better acquainted with you and you'll find that their pres- 

ence in your feed store will result in many actual sales and val- 
uable “leads” for your salesmen to follow up. 


Send a special letter to all of your customers, telling 

" them how much you appreciate their business during 

the past year and pledging yourself to be of greater service to 
them in 1940. 


Check your records and compare the amount of mer- 

* chandise purchased by each customer in 1938 as com- 

pared with 1939. If any shows a decided drop, make a special 

effort to discover why their patronage is being cut down and try 
to get the business back to its former volume. 


Resolve to change your displays frequently so that ALL 

" of your merchandise is brought forcefully to the atten- 

tion of the customer. Remember, that an item well displayed 
is half sold. 


Plan monthly meetings with your sales force to discuss 

* merchandising ideas and new items on the market. 

This will keep your finger on the pulse of the trade and your 
salesmen on their toes. 


Make an unbreakable pledge that you will never cut 


* prices, even at the sacrifice of an order. 


1 Join your frade organization, attend its meetings and 

* stay on friendly terms with your competitors. There are 
many situations which you can iron out successfully if you are 
on “speaking terms” which will save both you and the compe- 
tition money. 


THE FEED BAG — January, 1940 


| N yO 
IN YOUR FEED STORE 
wer: 
the type of A activity in Carotene. 
The stability of Carotene. 
The consumer acceptance of Carotene. ———— 
The advertising and publicity which = 
have been given Carotene. 
Carotene. 
of Carotene. 
Carotene in concentrated form 1s 
offered under the trade name 
at new low prices — 
write today for full information. 


“up 


Group 


IX speakers have been sched- 

uled to address the annual 

convention of the Northwest 
Retail Feed association which will 
be held at the Saulpaugh hotel, 
Mankato, Minn., January 22 and 23. 
Plans are under way to accomo- 
date a record attendance. 

L. H. Fairchild, sales manager 
for Allied Mills, Inc., at the Omaha, 
Neb., office will discuss vitamins 
and show a special movie depict- 
ing their functions. The film was 
taken through a microscope and 
shows how vitamins perform within 
living animals and birds. 

Dealers who are anxious to know 
what their feed formulas should 
contain will have at their disposal 
the expert advice of C. W. Sievert, 
American Dry Milk Institute, Chica- 
go, who will be one of the principal 
speakers. Mr. Sievert recently com- 
pleted a series of talks at district 
meetings held by the Central Retail 
Feed association throughout Wis- 
consin and Illinois and the informa- 
tion he imparted was well received. 

Results obtained by using phos- 
phate fertilizer will be shown in an- 
other movie by H. R. Sumner, direc- 
tor of the agricultural division for 
F. H. Peavey & Co., Minneapolis. 
Mr. Sumner formerly served as ex- 
ecutive secretary of the Northwest 
Crop Improvement association and 
is well known to many members of 
the feed trade. 

New developments in feeding 
cattle will be explained by Dr. W. 
E. Peterson, chief of the dairy hus- 
bandry division, University of Min- 
nesota. Dr. Peterson has appeared 
on the Northwest association's con- 
vention program before and proved 
exceedingly popular. 

R. A. Trovatten, commissioner, 
Minnesota department of agricul- 
ture, who directs the division in 
charge of inspecting feeds, will give 
an interesting talk and will answer 
questions for dealers on their indi- 
vidual problems. 

Handling of grain will be the 
subject discussed by John Whaley. 
He is supervisor of grain ware- 
houses for the Minnesota Railroad 
& Warehouse commission. 

Time will be allotted during the 
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meets at mankato 
January 22 and 23 


business sessions to open forum 
discussions on advertising, mer- 
chandising, collections and ac- 
counting. Dealers are requested to 
write the association in advance on 
the topic they desire to have 
brought before the group. 


A variety show with eight per- 
sons in the cast and covering nine 
or ten acts will be the entertain- 
ment feature of the annual banquet 
which will be held Monday even- 
ing, January 22. Directors of the 
association will meet on Sunday 
preceding the opening of the 
convention. 


@ ABRAHAM E. SCHEPERS, manager, 
Farmers Grain Co., Springport, Mich., died 
January 2 following injuries received in an 
cutobile accident which occurred at Ionia, 
Mich., while he was driving to his former 
home at Lake City, Mich., Christmas day. 
Funeral services were held January 5. 


CLO -TRATE 


contains not less than 
3000 U.S.P. units of vita- 
min A and 400 A.O.A.C. 
units of vitamin D per 


CLO-TRATE”200” 
contains not less than 
1500 U.S.P. units of vita- 
min A and 200 A.O.A.C. 


or Muffler? 


Your nose won’t know. There may be a distinctive difference 
in odors, but often only a highly trained sense of smell can 
detect it. Neither will your nose help to determine the potency 
of an oil used in fortifying your feeds in vitamins A and D. 


But such superficial testing is unnecessary. 
The vitamin unitage of your oil needs ne- 
ver to be questioned when CLO-TRATE 
is used, for every batch of CLO-TRATE 
undergoes precise chemical, physical and 
peed biological testing to insure that its vitamin 
A and D content is never less than the 
minimal guaranteed. 


CLO-TRATE “dependability” can be 
counted upon at all times, even if the 
European War may make future adjust- 
ments necessary. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


‘FORTIFIED 
IN 
VITAMINS | 
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Ringing out the old year and ringing in 
the new has a double significance for many 
members of the feed trade. The January 
“babies’” were numerous and developed 
into many important pillars in the industry. 

Missing a New Year's eve celebration 
by a scant three days was Lucian S. 
Strong who plummeted into the Strong 
home January 4. His parents found him 
exhibiting an early interest in mechanical 
toys, and this characteristic remained with 
him, for he is now president and treasurer 


of the Strong-Scott Mfg. Co., Minneapolis, 
manufacturers of mill, elevator and feed 
plant machinery. 


January 5 was a banner day for three 
leaders in the industry. On that day ar- 
rived A. G. Philips, general sales manager, 
Allied Mills, Inc., Chicago; P. Turner, 
president, Old Fort Millls, Inc., Marion, 
Ohio, and George F. Leonard, sales man- 
ager, Tobacco By-Products and Chemical 
Corp., Louisville, Ky. 

Mr. Philips is nicknamed “Chick” be- 
cause he possesses such an expert know- 
ledge of poultry. He is in great demand 
as a speaker and has addressed numerous 
conventions in the feed trade. 


Mr. Turner started in youth as a brake- 
man and conductor for the Pennsylvania 


1940 YOUR OPPORTUNITY 


QUAKER 


FEED DEALER 


Start a Drive Now on Ful-O-Pep Chick Starter 
and See It Help You Win Satisfied Customers, 
Healthy Profits, and Reputation for Fine Feed. 


ONTH after month in 
1940, over the nation’s 
biggest radio stations, in poultry 
magazines, State and National 
Farm Papers, your customers get 


the news on how the Ful-O-Pep 
Rearing Plan saves up to 30% to 
50% on cost of feeding the new 
1940 Pullets. Write today for de- 
tails of a Ful-O-Pep dealership. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


A. G. PHILIPS 


railroad, a vocation which he followed for 
14 years. He then served in sales capaci- 
ties for several large feed companies until 
he founded his own firm. 

Another birthday doubleheader occured 
en January 7, bringing Max Cohn, presi- 
dent, Sunset Feed & Grain Co., Inc., Buf- 
falo, N. Y., and Edward S. Terry, Stratton 
Grain Co., Milwaukee, president of the 
Milwaukee Grain & Stock Exchange. Mr. 
Cohn is rounding out his 36th year in the 
feed business and his chief hobbies are, 
as he expresses it, “fishing, fishing and 
fishing.”” Mr. Terry is an ardent camera fan. 

The stork was a triple threat bird on 
January 10, delivering on that day Karl W. 
Hartman, vice president and sales man- 
ager, Napthole, Inc., Boonton, N. J., John 
Lauer, John V. Lauer Co., Milwaukee, and 
M. R. Wright, vice president and secretary, 
the Shores Co., Cedar Rapids, Ia. 

Mr. Hartmann directs the selling of Vi- 
tand cod liver oil and made a business 
trip to Europe last summer on behalf of 
his firm. Mr. Lauer is a former president 
of the Milwaukee Grain & Stock Exchange 
and his chief hobby is barley, while Mr. 
Wright delights in flying, radio and golf 
and has been engaged in the feed busi- 
ness for 16 years. 

Another stork derby occurred on January 
1l. The three bundles delivered were Mar- 
lon Brando, Calcium Carbonate Co.. Chi- 
cago; Ralph T. Fox, the Fox Co., Newfield, 
N. J., and Charles L. Davidson, president, 
Stone Mountain Grit Co., Lithonia, Ga. 

Three got to be a habit with the famous 
bird so on January 14 he kept up his record 
and gave the trade William Sample, vice 
president Purina Mills, St. Louis; W. J. 
Westerman, Oyster Shell Products Corp., 
St. Louis, and M. A. Roseman, president 
end general manager, National Molasses 
Co., Philadelphia, Pa. 

Undaunted by fatique, Mr. Stork finished 
out the month in singles and doubles by 
presenting to the feed trade A. L. John- 
stone, Johnstone-Templeton Co., Milwaukee, 
and Ruth B. Walther, secretary, Cedar 
Hill Formulae Co., New Britain, Conn., Jan- 
uary 15; Otto R. Sickert, Deutsch & Sickert 
Co., Milwaukee, January 18; A. J. Schroe- 
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der, secretary-treasurer, Northeast Feed 
Mill, Minneapolis, January 20; Glen Bown, 
Waterloo Mills Co., Waterloo, Ia., January 
21; Dr. A. J. Pacini, Archer-Daniels-Midland 
Co. Minneapolis, January 22; Percy Fred- 
man, Fredman Bag Co., Milwaukee, Janu- 
ary 25; Stanley C. Smith, Darling & Co., 
Chicago, and W.E. Stone, Pearl Grit Corp., 


K.W. HARTMAN E. S. TERRY 


Piqua, Ohio, January 26; A. H. Meiner- 
shagen, secretary, Missouri Grain, Feed & 
Millers association, and A. C. Smith, meal 
sales department. Archer-Daniels-Midland 
Co., Minneapolis, January 27; C. M. 
Stormes, Iowa Feed Corp., Des Moines, Ia., 
January 29; George LaBudde, LaBudde 
Feed & Grain Co., Milwaukee, January 31; 
Charles F. Schneider, Chas. F. Schneider 
& Co., Readfield, Wis., January 4; James 
H. Vint, Farmers Cooperative Elevator Co., 
Union Grove, Wis., January 14; F. E. Park- 
er, Fennimore Farmers Warehouse Co., 
Fennimore, Wis., January 23, and E, J. 
Koppelkam, Milwaukee, January 5. 


Celebrate 
Radio Broadcast 


The 1000th consecutive 15-minute broad- 
cast over radio station WCCO for North- 
tup, King & Co., Minneapolis, was cele- 
brated last month with a special studio 
party attended by 500 of the firm’s em- 
ployees and their families. 


Lyndon M. King, right, vice president of 
the company, presented Cleland Curd, 
left, featured comedian of the Northrup, 
King program, with a handsome travelling 
bag in appreciation of his services through- 
out the entire series of 1,000 broadcasts. 

WCCO artists and announcers took turns 
during the celebration in congratulating 
the sponsors and Mr. Card. A huge birth- 
day cake with 1,000 candles was presented 
to Northrup, King & Co. by Earl C. Gam- 
mons, general manager of the station. At 
noon the cake was cut up and served in 


@ H. F. SCHULTE, Greenwald, Minn., has 
purchased the Bird Island Grain & Feed 
Co., Bird, Island, Minn. 

@ EAST PRAIRIE MILLING CO., East Prair- 
ie, Mo., was destroyed December 15 by 
a fire believed to have originated in the 
cob house. 

@ SARATOGA CEREAL PRODUCTS CO., 
Ballston Lake, N. Y.. was destroyed by fire 
December 17. Loss was estimated ai 


$100,000. 


the firm’s lunch room enabling all of the 
several hundred employees to share in 
the enjoyment of the gift. 


@ ROESER MILLING CO., Appomattox, 
Va., is constructing a new plant. 
@ J. W. ESHELMAN & SONS, York, Pa., 
are constructing a new brick warehouse. 
The structure will be 105 feet long and 50 
feet wide and will cost in the neighbor- 
hood of $10,000. 
@ LIPE FEED CO., Inc., has been organ- 
ized to conduct business in Cayuga, N. Y. 
Directors are Lewis J. Lipe, Walter Lipe 
and Loville Collins all of Sharon Springs, 
N. Y. 


There’s No 
Short Cut 
To Good Crops 


> pe and there’s no better 
seed oats than O & M North- 
ern Grown Seed Oats. Get 
quotations now on carload 
lots or less from the largest 
growers. 


0 & M 90, 100 and 110-Day HYBRID FIELD CORN 


All Standard Varieties OPEN POLLINATED CORN 
FIELD CORN *x ENSILAGE CORN * SWEET CORN 


Now Featuring 
Sensational New Ensilage 


Northern grown seed corn and seed oats assure much better results. Write 
for catalog and prices on dependable, uniformly excellent O & M seeds. 


The @) & M SEED Co. @ GROWERS @ GREEN SPRINGS, OHIO 
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—over 20 years ago. 


dealer profits. 


Magazines and radio are being 
used throughout the nation. 


OYSTER SHELL PRODUCTS 


CORPORATION 
Pershing Building 3615 Olive Street 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
LONDON, ENG. 


Will You Be Satisfied 
with Short End of Profits 
On Prepared Feeds in 


1940? 


Before you register your feeds for 1940, ask 
yourself this important question. If you’re tired 
of lining someone else’s pockets with silver and 
are ready to step out and get the lion’s share of 
the feed profits for yourself, you will want to 
get complete details of THE JERSEE PLAN at 
onee! Under THE JERSEE PLAN, dealers from 
coast to coast are manufacturing and marketing 
their own private brands of concentrates and 
feeds and earning up to $20 a ton in additional 
profits. Jersee Balancer goes twice as far as other 
vitamin concentrates. Powdered. Free-flowing. 
Easy to mix. 


Powdered milk prices are still high, so there’s 
a sizable saving for dealers who switch to Jersee 
Balancer at this time. 

Write for full information on THE JERSEE 
PLAN before you register your feeds for 1940! 


THE JERSEE CO. MINNEAPOLIS, MINN. 


JERSEE 
BALANCER 
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Un INTERRUPTED Forces 


The primary force which 
gives a product its right to leadership, is when 
that product best fulfills the purpose it serves. 


This force and forceful advertising, has been at 
work without interruption, for Pilot Brand oyster 
shell and its dealers since the first bag was sold 


Every day throughout 1940 these same forces will 
be at work increasing Pilot Brand leadership and 


K i > 
PILOT 


OYSTER SHELL 


DR. POST PROMOTED 

Dr. Charles I. Post, formerly manager of 
the Vitex and special markets division of 
the National Oil Products Co., Harrison, 
N. J., has been appointed general sales 
manager of the vitamin sales division. 

Dr. Post will direct the agricultural de- 
partment, Vitex division, special markets 
division and the advertising and sales de- 
partments servicing these units. The agri- 
cultural division, which directs the market- 
ing of Nopco cod liver oil, will remain 
under the management of Leslie M. Brown 
with Ray W. Ewing as sales manager. 


INSURE WITH 


“THE MILL MUTUALS" 


They Have Devoted Years of Study 
To Your Insurance Problems 


Millers National Insurance Company 
CHICAGO, ILLINOIS 


Michigan Millers Mutual Fire Insurance Co. 
LANSING, MICHIGAN 


Millers Mutual Fire Insurance Ass‘n of Illinois 
ALTON, ILLINOIS 


Mill Owners Mutual Fire Insurance Company 
DES MOINES, IOWA 


Grain Dealers National Mutual Fire Insurance Co. 
INDIANAPOLIS, INDIANA 


Pennsylvania Millers Mutual Fire Insurance Co. 
WILKES-BARRE, PA. 


Millers Mutual Fire Insurance Company 
HARRISBURG, PA. 


Millers Mutual Fire Insurance Company of Texas 
FORT WORTH, TEXAS 


Western Millers Mutual Fire Insurance Company 
KANSAS CITY, MO. 


National Retailers Mutual Insurance Company 
CHICAGO, ILLINOIS 


For Fire Prevention Engineering Service On 


Mills And Elevators 
Address the 


Mill Mutual Fire Prevention Bureau 


400 WEST MADISON STREET 
CHICAGO, ILLINOIS 
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Test 


SING a hog feeding demon- 

stration to promote a brand- 

ed line of hog feed has en- 
abled A. B. Vogel, feed dealer at 
Telford, Pa., to increase his volume 
50 per cent on this item during the 
past six months. 

Selecting two pigs from a litter, 
he placed each in a separate pen, 
and proceeded to demonstrate to 
his customers how to save corn by 
adding a hog supplement to the 
feed. Each hog received the same 
amount of corn and mash at each 
feeding, but a small quantity of 
supplement was added to the feed 
for the one pen. 

At the end of the six month test 
Vogel's records indicated that the 
hog receiving the supplement was 
not only 100 pounds heavier, but 
had actually cost two cents per 
pound less for its weight than the 
smaller hog. 

“The best effect from this dem- 
onstration,”” Vogel said, “was to 
convince the skeptical farmers who 
are large buyers of feed. When the 
test started they had little faith that 

-we would be able to show any 
worthwhile savings over the regu- 
lar method of feeding, but as the 
test progressed and the difference 
in the hogs became greater they 
began to order supplement and we 
have had the best season on this 
line in our history.” 

Another important addition to 
Vogel's business this year has been 
the expansion to include fuel oil 
distribution to the large number of 
poultry farmers who are using oil 
burners for batteries, brooders and 
incubators. A bulk storage plant 
containing two 12,000 gallon tanks 
was installed six months ago on his 
property, and he operates his own 
750-gallon oil delivery truck. 

“The increasing use of oil burn- 
ers among farmers,” Vogel said, 
“made us realize that by selling the 
fuel oil we would not only have 
that additional farm business, but in 
many instances it would enable us 
to obtain the feed business from the 
farmer to whom we sold the oil. 

“Our fuel oil business expanded 
more rapidly than we had antici- 
pated, partly because there are 
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boosts hog feed 
sales 50 per cent 


more oil burners in use than we 
had listed, and because we have 
found it easier to sell fuel oil for 
residential heating in the nearby 
towns than we thought possible. 
“In considering the fuel oil busi- 


ness before making the initial in- 
vestment for equipment, we looked 
at it as a service problem. Service 
to customers requires more time 
and thought from the dealer than 


ever before. The farmer expects 
his feed dealer to call and help 
solve the problems that arise on 
the farm. More contacts are neces- 
sary than in previous years, and by 
selling fuel oil and other supplies 
we are able to make those addition- 
al contacts at a profit. Calls with- 
out sales increase overhead, but 
calls with sales bring profits. 


Corn Products Sales Co. 
YOUR FORMULAS FOR '40 NEED THESE FEEDS 


NEW DRESS-OLD RELIABILITY 


BUFFALO, BUFFALO SWEETENED and DIAMOND are sporting new 
a this year. That's of little interest to you if you buy in bulk. 
But the quality of the feed is of much interest, 
whether you buy in bulk or in 


sacks. In BUFFALO, BUF- 
FALO SWEETENED and 
DIAMOND you get protein 
feeds which can be count- 
ed on to do a first class 
job of producing milk, 
eggs or growth economi- 
cally when you include 
them in your dairy or 
poultry rations. They are 
the standard of the feed 
industry and have been 
for many years. 


New York & Chicago 


ized service which. guarantees 


requirements. Our fast service 


from us. 
e 


ry Our Specialized Service 
for Feed Manufacturers 

As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 


Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 


products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


satisfaction. 


Steel Cut Oat Groats 


d quali Feeding Oat Meal 
wd Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 


| 
im 
100 POUNDS NET 
GLUTEN FEEUS conn GLUTEN 
comm 
| 
| 
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— knowledge 
(Continued from Page Twelve) 


basis. Only in rare instances, where 
a farmer is known as an A-1 credit 
risk, will he be permitted to obtain 
credit. This is limited to $35.00 in 
any one month and is payable on 
the receipt of the first milk check. 
This year the Slugg stores closed 
their books with only $200.00 out- 
standing in unpaid accounts. 
Feeds are sold on a replacement 
basis. If malt sprouts, for instance, 
are purchased at $11.00 a ton and 


There are 
extra profits because 
there are extra sales 


in OLDS’ Old Gold Seeds 


Olds’ Old Gold Seeds are easier 
to sell because they are backed 
by a 52 year record of reliability 
—and supported by an extensive 
advertising campaign. Write to 
be put on our mailing list of 
current market prices. 


Slugg’s Menomonee Falls Plant 


the market on the day a sale is 
made to a customer is $23.00, Mr. 
Slugg charges the farmer the mar- 
ket price plus a fair margin of profit. 


“Every dealer,” he said, “who 
sells merchandise under the market 
price is cutting prices and flirting 
with bankruptcy. He also starts 
price wars which hurt the entire 
industry.” 

Mr. Slugg plans to retire in a few 
years and is grooming his son, 


. _ Hugh, to take over the Milwaukee 


business. 

“I'm insisting,” he said, “that my 
boy obtains a full knowledge of 
farm problems before he attempts 
to run a feed business. I know from 
my own experience that you've got 
to talk the farmer's as well as the 


-.. Sdlesman’s language to run a suc- 
cessful feed store.” 


W. H. MANEGOLD DIES 
William H. Manegold, 83, pioneer mem- 


: ber of the Wisconsin milling industry, 


ee passed away December 21 at his home 


Se 


Feature Olds’ Wisconsin pedigreed (i | | 


grains, Wisconsin certified hybrids, Wis- 
consin grown clover seed, hardy veri- 
fied origin alfalfas—and bulk garden 
seeds. 


OLDS SEED COMPANY 


Dept. 24 - MADISON, WISCONSIN 


FOR FEED MIXING 
‘TANK CARS - BARRELS - DRUMS 


OU ALITY AND SERVICE UNENCELLED 


in Milwaukee. Mr. Manegold was formerly 
an officer of the C. Manegold Milling Co., 
and the P. C. Kamm Co. of Milwaukee and 
the Waukesha-Fox Head Brewing Co., 
Waukesha, Wis. Mr. Manegold had re- 
tired from active business about 10 years 
ago. He had been in ill health for more 


_ than a year. 


@ OSSEO FEED MILL, Osseo, Minn, re- 
cently was damaged by fire and an 
explosion. 
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Pictured above is a group of Dr. Sals- 
bury salesmen from all over the United 
States. These men, 55 in number, attended 
the annual sales meeting held by Dr. Sals- 
bury’s Laboratories at Charles City, Ia. 

The sessions were held December 18 to 
21. Those in attendance heard special 
lectures on disease problems and were 
presented with the Salsbury sales program 
for 1940. 

Included in the topics discussed was an 
outline of the large-scale national adver- 
tising campaign which will back Dr. Sals- 
bury remedies in 1940. Salesmen were 
also acquainted with the dealer selling 
helps which will be available. 

@ WOLFE GRAIN CO.. Athens, Mich., held 
a Christmas party for its employees at the 


W. H. DUFFETT DIES 
William H. Duffett, 80, former president 
of the New York State Milling association, 
passed away December 31 at his home in 
Rochester, N. Y. He had formerly been 
president of the J. A. Hinds Milling Co. 
and Corona Mills, both of Rochester. 
@ J. L. WILEY and his son, David, Long- 
mont, Colo., have purchased the Harlan 
city roller mills, Harlan, Ia. In addition 
to the milling business, the new owners 
plan to handle feed and fuel. 
@ PIGEON FALLS feed mill, Pigeon Falls, 
Wis., recently was destroyed by fire. Loss 
was estimated at $20,000. 


@ SYLVESTER FRANTA, New Ulm, Minn., 


Calendar 


of coming events 


Colorado Grain Dealers Associa- 
tion, Albany Hotel, Denver, 

Northwest Retail Feed Associa- 
tion, Mankato, Minn........... 

Farmers Grain Dealers Associa- 
tion of Indiana, Spencer Hotel, 
Marion, Ind. ..... February 7-8 

Farmers Grain Dealers Associa- 
tion of Illinois, Pere Marquette 
February 13-14 

Farmers Elevator Association of 
Minnesota, West Hotel, Minnea- 
polis, Minn...February 20-21-22 

Pacific Northwest Feed Associa- 
tion, New Washington Hotel, 
Seattle, Wash...February 21-22 

Ohio Farmers Grain Dealers Asso- 
ciation, Waldorf Hotel, Toledo, 
CR February 22-23 

American Feed Manufacturers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind......... 

Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 


Hotel Elliott, Sturgis. Fifty-eight members has purchased the feed grinding business Wis. .........0.ceeee June 3-4 
of the firm attended. of Herbert Gustafson, Sleepy Eye, Minn. 
ygeno 
a 
a 0 13 ULAL > 
Poultry Litter 
(Process Patent 2014900) 
The Only Litter Development That y an a d / 
Has Kept Pace with Modern Ou Can mx it an Save 
Poultrymen HERE’S WHAT _ 5,000, 000,000 Asppecnicantely) yeast cells per 
gram of Produlac “Drie 
POINTS OF EXCELLENCE YOU ADD TO Effective potency of Vitamins By and G and 
1. Sanitary, both in substance and effect. YOUR FEEDS = aseful amounts of Vitamins A and E 
2. Chicks won’t eat it; neither will other domestic Highly digestible nutrients 
fowls. An extremely palatable ingredient to help step 
3. Attracts and retains the heat at the brooder house up poultry dl livestock appetites 
floor. : as : A factor with a record for building up resist- 
4. Absorbent; it facilitates evaporation. ance to disease through improved physical con- 
5. Antiseptically treated to resist germ development. dition 
6. Free from moulds and dust. eee 
8. Durable. HOW YOU of dried 
9. Inexpensive to use. SAVE skim milk, dried buttermilk, meat and fish meal 
Write for Details and Prices in mixed feeds.” 
, If You Mix Feeds, Add Produlac “‘Dried’’ 
if You Buy Mixed Feeds, |; PROFITS _ 
specify those containing 
Produlac ‘‘Dried’’ 
~A Prices, samples and circular on request. 
"WIE SPECIALIZE IN CONCENTRATES Dept. B, Grain Products Division 
Minneapolis, Minn. Nevada, Iowa National Distillers Products Corporation /: 
120 Broadway, New York # 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


“That's me all over” said the bug as he 
splashed against the windshield. 


* * * 


INTERESTING VOLUME 


Librarian: “It is our closing time, sir. Is _ 
“Claus kissing the cook.” 


there anything you'd like to take out?” 
Student: “Yes, there is. How about the 
blonde in the blue dress?” 
* 
WANTED QUIET 
A man at the front received a nagging 
letter from his wife, and wrote in reply: 
“Please don't write me any more letters. 
Let me enjoy this war in peace.” 
* * * 


GENTLE HINT 
Lunch Patron: “Are you John A. Van 
Dorkey, sir?” 
Surprised Citizen: “No, I'm not.” 
Lunch Patron: “Well, I am, and that is 
his overcoat you're putting on.” 
* * 


DOUBLE TROUBLE 
Deacon: “We are pleased to inform you 
that effective the first of the year your 
salary will be increased $200.00.” 
Minister: “I refuse to accept it. I have 
enough trouble already trying to collect 
my present salary.” 


CHRISTMAS FADEOUT 
Preacher: “Hello, sonny. Is your father 
home?” 
Johnny: “No sir! Pop hasn't been home 
since Christmas when Mom caught Santa 


* * * 


SONG SEX 
Feed Dealer: “A friend of mine named 
his child Carol because she was born on 
Christmas.” 
Salesman: “She? I thought a carol was 
a hymn.” 


* * * 


GOT THE GOODS 
Dumb Dora: “I was awfully lucky at the 
Christmas party last night.” 
Mamma: “In what way dear?” 
Dumb Dora: “We played a game in 
which the men either had to kiss the girl 
or forfeit a box of chocolates. I got ten 


boxes.” 
* 


Jim: “Boy, just look at that gorgeous 
blonde! One of us should try to get a 
date with her.” 

Jack: “Yes, but how can we decide be- 
tween us?” 

Jin: “That's easy. Let’s mash for her.” 


TRADE WITH 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 
THE GRAIN BUSINESS 


MILWAUKEE 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


Read the Cargill Crop Bulletin 


TRY SANDBLASTING 
Butch: “Got a piece of sandpaper? 
Two Gun Charlie: “Yeah, but you can’t 
take a bath now. Spike is in the shower.” 
DON’T STALL, SISTER 
May: “Should I marry a man who lies 
to me?” 
Sue: “Lady, do you want to be an old 
maid?” 
* * * 
YOUNG GENIUS 
Teacher: “Johnny, can you tell me the 
difference between perseverance and ob- 
stinacy?” 
Johnny: “One is a strong will and the 
other is a strong won't.” 
* * 
The best way to catch a squirrel is to 
climb up a tree and act like a nut. 
* * 


GOOD DIAGNOSIS 
Patient: “Why does a small cavity feel 
so large to the tongue, doctor?” 
Dentist: “Just a natural tendency for the 
tongue to exaggerate.” 
* * 


THE WAR DEBT 

Salesman: “What game of bridge does 
your wife play?” 

Dealer: “Judging from the cost it must 
be toll bridge.” 

* * * 
CAN YOU SPARE A DIME? 

Salesman: “Have you ever wondered 
what you would do if you had Rockefeller’s 
income?” 

Dealer: “No, but I often wondered what 
he would do if he had mine.” 


MARBLEHEAD 


CALCIUM 
CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


MARBLEHEAD LIME C 


160 No. LaSalle St 
= CHICAGO, ILL. 
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(Continued from Page Fourteen) 


ness. Such appeals after the laws are 
passed seem to be futile. The protests 
against application of the Wage and Hour 
bill to retail trade had their effect before 
the bill was enacted into law. 

“Legislation to correct the merchant 
trucker activities in easern states is an ex- 
ample of lack of government policy, which 
lack affects adversely the established feed 
trade.” 

Mr. Thompson outlined the movement in 
New York to have passed a law to regu- 
late merchant truckers—a movement in 
which the Eastern Federation is one of the 
leading factors. 

All this is not political, the speaker 
said, but it is economic in importance. 
Resolutions adopted by the Eastern Feder- 
ation had opposed excessive government 
spending, application of Wage and Hour 
laws to retail feed dealers, and special 
concessions to cooperatives that were not 
granted to private business. The committee 
on resolutions were wise men in the opin- 
ion of the speaker. And these resolutions 


your business. 


Experience Always Counts 


When you buy any item in the Gerber line you are 
assured of quality merchandise, because it is backed 
by half a century of building dependable metal pro- 
ducts. When you buy you want equipment that is 
precise, efficient, long-lived and constant in opera- 
tion. Fifty years of “knowing how” means these 
qualities are inherent in Gerber equipment. Five de- 
cades of experience counts . . . put it to work in 


had attracted the attention of United States 
senators of states other than in which the 
Federation operates. 

In closing Mr. Thompson advised the 
Pennsylvania dealers to get acquainted 
with their legislators and make an oppor- 
tunity to tell them to read carefully all bills 
that proposed laudable policies to see that 
no clause tacked on would authorize other 
encroachments on private business. 

Including a bevy of about a dozen deal- 
ers’ wives, 63 sat down to the banquet. 
Dancer and acrobat entertained. A ven- 
triloquist supplied the laughs. And it 
seemed that all could sing some one of the 
popular songs. Arthur Stover was master 
of ceremonies. 

John N. Schlegel, business manager, Hill 
school, Pottstown, Pa. was the speaker of 
the evening. Mr. Schlegel spoke in serious 
vein on the subject, “Too Many Trailers”. 

How much longer was the business man 
going to be able to pull the trailers, Mr. 
Schlegel wondered? Was not the time near 
when he would quit pulling them? And 
what was to be done about it, for some- 
thing must be done about it soon? The 
answer obviously is that it is a political 
fight. 


The Gerber 
No. 2 Distributor 
Spout 


Write today 
tor a 


\ \ free catalog 
\ H 1 - 1939 


20 S. 3rd St. 
Minneapolis 


SOYBEAN 


41% 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 


THE TOLEDO SOYBEAN PRODUCTS CoO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


OIL MEAL 


These facts are 
equally indisputable 


PLAY SAFE BY USING 


WV srano 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 


BONE MEALS 


At your service the year ’round 


\\ 


Chicago Kansas City 


Oklahoma City 
Cedar Rapids Albert Lea 
Omaha Philadelphia 


Boston Los Angeles New York 


Columbus, Ga. 
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NEW QUARTERS 
Milbrew, Inc., Milwaukee, has leased 
new quarters at 3456 N. Buffum st., that 
city. The new plant provides 22,000 square 
feet of space and has a private railroad 
siding. The firm utilizes by-products of 
dairies and breweries in the manufacture 
of a special poultry feed. 
INDIANA 
Argos Farm Supply store, Argos, has in- 
stalled a new mixer. 
The long-abandoned grist mill at Dar- 
lington will soon be re-opened. 
Bargersville Feed & Supply Co., Bargers- 
ville, has been opened under the manage- 
ment of Roy Umbarger. 
Middlebury feed mill, Middlebury, has 
moved to a new location. 


“FEED IMPROVEMENT 
SERVICE 


é IS differente 


designed to sinc 
help you make 


BETTER FEEDS “ LESS COST 
“it s genuine ... it's friendly 


iS @ 
ESTABLISHED 
HEADQUARTERS 
for 


FERNANDO 


VALLEY ALFALFA MEALS 
The world's finest 


BORDEN’S FLAYDRY 


Most economical Lactoflavin 


e 
SILMO COD LIVER OILS 
Straight . . . concentrate 


ADM WHEAT GERM OIL 
Richest Vitamin E 
FLEISCHMANN’S 
IRRADIATED DRY YEAST 
Cheapest source of Vitamin D 
for four-footed animals 


CAROTENE CONCENTRATES 
MANGANESE SULFATE 


‘enjoying Amburgo Service today 
Call Waverly S674 or write 


THE 


Broad St. and Nedro Ave. Philadelphia, Ps. 


@ CITY FEED MILL, Inc., has been incor- 
porated in Stoughton, Wis. Incorporators 
are listed as H. N. Klongland, Sylvia M. 
Anderson and Obert Asleson. 
@ E. G. STEINER, owner of the Master 
feed mill, Bluffton, Ohio recently held open 
house to celebrate remodeling of his plant. 
@ ROOSER MILLING CO., Appamattox, 
Va., which recently burned for the second 
time, will be rebuilt according to J. Mor- 
ton Rosser. The new plant is expected to 
be ready March 1. 
HUNTER BUYS BUILDING 

Jake Hunter, Antigo Flour & Feed Co., 
Antigo, Wis., has purchased the building 
until recently occupied by McCandless & 
Ladwig Co. of that city. Mr. Hunter is 
separating his wholesale and retail oper- 
ations and the new building will house 
the wholesale division of the firm. 

ILLINOIS 

W. W. Maxheimer & Son, Ralph, have 
opened the Logan County Feed & Seed 
Co., Lincoln. 

Glen Wittenberg has opened a feed mill 
at Stewardson. 

McNeil & Son, Middletown, have install- 
ed a new feed grinder. 

Guy Nash has taken over the Vitality 
feed store formerly owned by Ernest Allen, 
Taylorville. 

T. A. Richey has started a feed store in 
Stronghurst. 

McCarthy Feed Co. has been incorpor- 
ated in Rock Falls by Wilfred J. McCarthy, 
Kathryn McCarthy and Arthur Gottel. 

Edward Rosenthal has purchased the 
interests of the Prange Milling Co., Hills- 
boro. 


CORN - OATS 


ANY GRADE... 


Poultry and Milling Wheat 


ANY QUANTITY... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 
MINNEAPOLIS MINNESOTA 


Guaranteed Products Corp., Wellington, 
Ohio, has announced a new fence con- 
troller for sale through feed stores. The 
new unit will be marketed under the trade 
name of “Shox Stok” and retails at $7.95. 

The manufacturers guarantee the unit 
for one year and claim it will charge 20 
miles of wire and give three months serv- 
ice on an ordinary hot shot battery with 
a wet battery lasting longer. 

Feed dealers interested in this type of 
fence controller can obtain complete de- 
tails by writing the Guaranteed Products 
Corp., Wellington, Ohio. 

@ PETERSBURG HATCHERY & Feed store, 
Petersburg, Ind., has moved to new quarters. 
@ NORMAN KNIGHT'S feed and general 
store, Darlington, Md., recently suffered 

$2,000 damage by fire. 

@ J. W. ESHELMAN & SONS, York, Pa., 
have received a permit to construct a 
warehouse addition at a cost of approxi- 
mately $10,000. The new structure will be 
brick, 50 by 150 feet dimensions. 


FEED BARLEY 


ANY TIME... 


(ODINE MINERALS 


“SYNTHA MIXER” — “Biophyl’’ 
Dependable Vitamin-lodine Products 


ALSO SPECIAL FORMULA PRODUCTS TO MEET SPECIFIC 
NEED — STATE YOUR PROBLEM. 


Address 
SYNTHA PRODUCTS — 868-9 Reibold Bldg., Dayton, Ohio 


KASCO 
FEEDS 


"BACKED USE..." 


Complete Line of 
Quality Feeds 


WRITE FOR DEALER 
PROPOSITION 


TOLEDO, on10 KASCO MILLS, Inc. 


WAVERLY, N.Y. 
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Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


ACCOUNTANT—Six years’ experience in feed 
and grain business accounting, also retail sell- 
ing Excellent references. Middle west territory 
agg ry 28 years of age, married. Refer to 

io. 1139, % The Feed Bag, Milwaukee, Wis. 


PRACTICAL MILLER and manager — Experi- 
enced in flour, feed and corn mills in all phases 
of production. Also feeding of livest and 
poultry. Strictly ge Will go anywhere 

. 1239, % The Feed Bag, 


at once. Refer to 
Milwaukee, Wis. 


SALESMAN—Good experience in selling, also 
accounting. Well acquainted in Wisconsin but 
will go anywhere. 40 years of age, single. Re- 
— to No. 3912, % The Feed Bag, Milwaukee, 


FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
duction. illng to go anywhere. Refer to 
No. 439, % The Feed Bag, Milwaukee, Wis. 


SALESMAN—Twelve years’ experience with 
nationally known firm. Willing to work an 


= of the Sanur. 39 = of age, married. 
fer to No. 919, The Feed Bag, Milwaukee, Wis. 
POSITIONS AVAILABLE 


SALESMEN—Experience with live stock and 

ultry. Good / for ambitious men. 

rite giving details: No. 109A, The Feed 
Bag, Milwaukee, Wis. 


AGENTS—To sell chicken mite killer. Good 
commission also paid on repeat business. Give 
full details in first letter. Refer to No. 119A, % 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMAN—Eastern territory. Must be 
acquainted with feed trade, custom millers and 
industrial accounts. Refer to No. 1139A, % The 
Feed Bag, Milwaukee, Wis. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 


‘Hominy Feed is the best buy of 


AMERICAN CORN MILLERS’ FEDERATION 


79 West Madison St. 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium Iodide U.S.P. with Calcium Carbonate and Calcium 
Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, 
thus assuring uniform distribution and a uniform ration of 
Iodine in your feeds. 


Write for Sample and Circular 


/ PFIZER) 
QUALITY, 
1819 
Manufacturing Chemists 
CHAS. PFIZER & CO., INC. 
81 MAIDEN LANE, NEW YORK, N. Y. 
444 GRAND AVE., CHICAGO, ILL. 


rm me al : 
declaration of 
Cornell 


all farm feeds—provides more. feed 


_per dollar. 


MORE DIGESTIBLE NUTRIENTS 
PER DOLLAR 


: Write for free booklet that gives 
you valuable information on 

Hominy Feed —85.2%, digestible P 
nutrients, unequalled among all { total diges® 


x ton, except 


and per hominy 


of course, 
ry closely- 


ve 
Chicago, Ilinois 


Now you can sell a calf food in pellet form which 
Pose obi will help your customers raise better calves and higher 
producing cows. National Calf Pellets are manufactured 
process 41% by the same firm which has produced NoMilk Calf Food 
x for 54 years. National Calf Pellets contain all the ingredi- 
protein ents necessary to raise strong, full-bodied calves which 
guaranteed will be physically fit to give maximum milk production. 
Write today for full information and prices. 
Phone 
Write 
Wire e NATIONAL FOOD COMPANY e 
FOND DU LAC D. R. MIHILLS, Prop. WISCONSIN 
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ominy Feed Lauded 
C itl 
ornell ytrition School 
“Corn. when in plentiful supply: 
is always king.” Prof. Savage 
sntinued- There is unlimited 
| 
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DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


@ DON MIHILLS, National Food Co., Fond 
du Lac, Wis., left December 14 for a vaca- 
tion in Florida. He is recovering from a 
heart attack suffered during the Central 
Retail Feed association convention last 
June and his many friends are glad to 
know that he has regained his health suf- 
ficiently to enjoy his annual trek to the 
South. 
& — 
MOVE TO CHICAGO 

Nowak Mills, Inc., formerly of Hammond, 
Ind., has moved its manufacturing opera- 
tions to Chicago. The firm, headed by Max 
Nowak, produces “Dry-Clo 400,” concen- 
trated cod liver oil supplement in dry form. 
Henceforth manufacturing will be conduc- 
ted at 3940 South Wabash avenue, Chi- 
cago. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain ¢ Feed ¢ Hay 


— collections 


(Continued from Page Seven) 


item a little encouragement. 

“Many times something will sell 
slow because it has not been sug- 
gested to people, or it may be in 
some corner where farmers and 
feeders cannot see it,” said he. “If 
something that should sell isn’t get- 
ting out, I start suggesting it to 
farmers I know can use it profitably, 
and get it out where it is seen by 
all who come to the mill.” 

In addition to a fully remodelled 
mill, Mr. Van Patten has a new 
hollow-tile warehouse. All the mo- 
tors have been re-wired, and, as a 
safety measure, the mill is equipped 
with a magnetic separator. The en- 
tire plant carries the atmosphere of 
a place where efficiency is appre- 
ciated. 

“I believe in keeping things in 
tip-top condition,” Mr. Van Patten 
concluded. “Keep after good busi- 
ness, promote commercial feeds 
constantly, and you will succeed— 
provided you get most of the money 
coming to you when you sell feeds 
on credit.” 


he 


AN 


4 


Order a Mixed Car of | 


* Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


a TENNANT & HOYT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


SAVE? | 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


CHICKS That Satisfy 


Our U.S. R.O.P. Pedigreed 
breeding stock enables us 
to supply you with chicks 
that will satisfy your cus- 
tomer. We hatch seventy 
thousand per day. Let us 
fill your orders. We hatch 
every week in the year. 
Write for catalog. 


S.W. Hayes Hatcheries 


Dept. 14 Centralia, Illinois 


SSUALITY~ 


RODUCT? 


98% Calcium Carbonate 


REGULAR 
ELECTRO [free-flowing] 
1O0DIZED 
MANGANESED 
1ODIZED-MANGANESED 
DUSTLESS 
PELLET MACHINE 


The Calcium Carbonate Co. 


42 E. Ohio Street CHICAGO, ILL. 
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CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 
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PrattFood Holds. 
Sales Meeting 


Pratt Food Co., Philadelphia, recently 
held a two-day sales meeting for Mid- 
western and Southern salesman of the 
firm at the company’s plant in Hammond, 
Ind. The session, held December 28 and 
29, were in charge of W. L. Hall, Jr., west- 
ern sales manager of the firm’s remedy 
division. He was assisted by R. G. Damai 
and M. J. Sue from the Philadelphia office. 

It was revealed at the meeting that the 
remedy division will benefit this year from 
an increased advertising appropriation 
which was made possible by a 50 per 
cent increase in sales experienced during 
the past six months. 

The following salesmen attended: W. G. 
Ardrey, Rocky Mountain States; E. H. Ben- 
sen, Nebraska and the Dakotas; R. J. Book, 
Minnesota; A. C. Darch, Alabama and Ten- 
nessee; Howard DeHart, South Texas; R. A. 
Efing, western Illinois and eastern Iowa; 
V. G. Haffner, Michigan; M. S. Hall, south- 
ern Missouri and Arkansas; E. G. Kirks, 
north Texas; L. C. Knapp, Kentucky; J. N. 
Knight, western lowa; Harry Loper, central 
New York; G. A. Nolder, northern Illinois 
and Indiana; L. G. Pickles, Oklahoma; J. K. 
Russell, northwest Missouri and Kansas; 
John Russell, Louisiana and Mississippi; 
Edwin Schreiner, Indiana; D. L. Seale, west 
Texas and New Mexico; C. V. Shawyer, 
Ohio; O. Solberg, eastern Missouri and 
southern Illinois; Joseph Tex, western Penn- 
sylvania and Ohio; Paul Varvel, Wisconsin. 


* FOR ACCURATE, DEPENDABLE, 


ECONOMICAL VITAMIN A «*> D CONTENT IN FEEDS 


Feed mill operators discover that 
Kelley-Duplex equipment increas- 
es net profit. You, too, will find a 
big saving on lowered power bills, 
fewer shutdowns, and fewer re- 
pair bills. Satisfaction Guaranteed, 
ask about our liberal trial plan. 


Write Today! 


PROFIT UP- expense down 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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“Best in the World’”’ 


For years feed dealers 
have realized that dollar 
for dollar Big Jo Flour re- 
turns the greatest profit. 
Big Jo quality has met 
every baking test with suc- 
cessful results. That is why 
Big Jo enjoys a tremendous 
repeat volume of sales 
and has earned its reputa- 
tion as “The Best in the 
World.” 


Wabasha 
Roller Mill Company 


WABASHA MINNESOTA 


Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


Expeller Improved 
Processed Quality 


SOY BEAN Olt MEAL 


SOYA PROCESSING CO. 
WOOSTER, 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


NW 
BUILDERS OF KELLY. cUPLEN MILL MACHINERY 
j ' THE DUPLEX MILL AND MANUFACTURING CO. SPRINGFIELD, OHIO on | 
7 wooden | BIG JO FLOUR 
ESTABLISHED 1889 | = 
cone Like It 
BAGS 
| 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


TRAVELING AGENTS WANTED 
Sell to dealers as a side line the kind of 
chicken mite killer recommended in Government 
bulletins. Now is the time to prepare for next 
season. Commissions also paid on repeat busi- 
song aga CA-111, % The Feed Bag, Milwau- 
ee, Wis. 


FOR SALE 
Best feed and seed business in northern IIli- 
nois, manufacturing full line poultry, livestock 
and dog feeds. Large territory, well estab- 
lished. Owner retiring. Write MF-140, % The 
Feed Bag, Milwaukee, Wis. 


WHOLESALE CHICKS AND EGGS 
U. S. Approved, Pullorum tested. Popular 
varieties including Buff Leghorns, Buff Rocks, 
Partridge Rocks, Silver Wyandottes, Dark Corn- 
ish, Anconas, Australorps, New Hampshires. 
LACLEDE HATCHERY Lebanon, Missouri 


HEALTHIER HENS 
From mashes with UNIVERSAL YEAST Means 
MORE EGGS. The natural results—Satisfied cus- 
tomers that repeat on your mashes. Free 
formula service. 
RICE LABORATORIES, INC. 


FLOUR MILL AND ELEVATOR FOR SALE 

Feed, hay, grain, potato business. Electrical- 
ly equipped and operated. 15,000 bu. cap. 
Molasses processing plant. Private switch 
track C&NW main line to Chicago & St. Paul 
car loader. On highways 12 and 27. Pros- 
perous farming community. 2000 population. 
Gold mine for right parties. Write F. J. Bow- 
man, Black River Falls, Wis. 


MAKE OFFER 
Miller improved 85 h.p. twin cylinder natural 
gas engine. Factory reconditioned, same as 
new. Have quit business and have no use for 
the power plant. Write S. E. Waters, Peerless 
Mills, Miamisburg, Ohio. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter — grader — polisher —aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
Y The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for gash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


Dassel, Minn. 


@ WAYNE SPINKS has resigned as man- 
ager of the Peal Mill, Wickliffe, Ky. Harry 
Peal succeeds him. 

@ WILL GRANGER has leased Barr's feed 
mill, West Union, Ia. 


@ ALBERT H. SMITH, sales manager for 
the Michael-Leonard Seed Co. in Chicago 
has resigned. He had been with the firm 
since 1932. 
@ A. B. PUTERBAUGH, who had been in 
the grain business in Midgeville, Ill. for 
53 years, passed away recently at the 
age of 80. 
TRANSFERRED 
Allen Severson, formerly in the Minnea- 
polis office of the Fraser-Smith Co., has 
been transferred to Milwaukee where he 
will assist Al Flanagan, local manager. 
Mr. Severson has been admitted as a 
member of the Milwaukee Grain & Stock 
Exchange. 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


Now! for eating 

ood high in sex fertility 

Wheat Germ 223 growth. This blend 
and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 
Department 10 e South Whitley, Ind. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


EASTERN 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


GRAIN ELEVATOR 
CORPORATION 


Buffalo, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, ° 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 
Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


C (tess 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 
Catalogs and Trade Publications 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 
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Allied Mills, Inc 19 
Amburgo Corp. 52 
American Corn Millers Federation.................. 53 
American Dry Milk Institute 
American Research Products 40 
Arcady Farms Milling Co 6 
Blatchford Calf Meal Co 36 
The Borden Company 21 
Broadway Press 56 
Calcium Carbonate Co 54 
Capital Flour Mills Inc 56 
Cargill, Inc. 50 
Cereal Grading Co 54 
Classified Advertisements 56 
Conkey Co 4l 
Corn Products Sales Co 47 
Dawe’s Vitamelk Co 15 
Denver Alfalfa Milling & Products Co........... 54 
Des Moines Oat Products Co........ccccseseeceeeeeee 56 
Deutsch & Sickert Co 54 
Doughboy Mills, Inc 
Dreyer Commission Co 56 
Duplex Mill & Mfg. Co 55 
Eastern Grain Elev. Corp 56 
Endicott Hotel 58 
Excelsior Milling Co 5 
Feed Supplies, Inc 54 
Franke Grain Company 
Fredman Bag Co 55 
Fruen Milling Co 47 
General Biochemicals, Inc 42 
General Distributing Co 57 
J. J. Gerber Sheet Metal Works.................cc0008 51 
S. W. Hayes Hatcheries 54 
Hiawatha Grain Co 56 
Hubbard Milling Co 31 
T. E. Ibberson Co 32 
Iodine Educational Bureau me 
Iowa Feed Corp 56 
Jersee Company 46 
Kasco Mills, Inc 52 
King Midas Flour Mills 60 
La Budde Feed & Grain Co 58 
Lapp Laboratories, Inc 49 
Limestone Products Corp. of America............ 27 


Marblehead Lime Co 50 
Mathieson Alkali Works ae 


m& RYDE & CO. 


RYD 


MELKCENTRATE and NUTRITIVE MINERALS 


Replaces Dried Milk 


Powders at 


Melkcentrate is a spe- 
cially prepared 32% 
concentrate made from 
dried blood, processed 
into desirable cereal in- 
gredients and balanced 
with dried buttermilk 
and dried whey. 


Substantial Savings 


5425 W. RooseveltRd. CHICAGO, ILL. @ 


Fortify Your 1940 Feed Formulas With ‘“ 


Supplies More 
Digestible Minerals 


at Lower Cost 


Ryde’s Nutritive Minerals 
contain calcium from 
cooked and ground egg 
shells plus other import- 
ant health-giving miner- 
als in their correct pro- 
ortions. A necessity for 
etter feeding results. 


“ALL YOUR NEEDS IN 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


Distribut 
CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) 


Pure, honest, anthracene oil. High in flavin, milk albumen, 
The most permanent ey and milk minerals. 
mite preventative 

The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


GRAIN OR FEEDS” 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


ors of: 
(an exclusively milk product) 


nown. 


Mill Mutual Fire Prevention Bureau 
Minneapolis New Year Greeting Page 
Morton Salt Co 

Murphy Products Co 

Myles Salt Co 


Napthole, Inc. 28 
National Cottonseed Products ASsN..........000 37 
National Distillers Products Corp...........ccs00 49 
National Food Company 47 
National Molasses Co 48 
National Oil Products Co 55 
New England By-Products Corp... 16 
Northeast Feed Mill 56 
Northern Milling Co ne 
Northrup King & Co 34 
Nutritional Research Laboratories, Inc......... 56 
L. L. Olds Seed Co 48 
O & M Seed Co 45 
Oyster Shell Products Co 46 
Philip R. Park, Inc 38 
Pecos Valley Alfalfa Mill Co... 57 
Chas. Pfizer & Co 53 
Pratt Food Company 10 
Quaker Oats Co 44 
The Riebs Co 58 
Ryde & Co 57 
Dr. Salsbury’s Laboratories 48 
Simmonds & Simmonds 39 
Soya Processing Co 55 
E. R. Squibb & Sons 13 
A. E. Staley Mfg. Co 5 
A. L. Stanchfield & Co 56 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 57 
Swift & Co 53 
Syntha Products Co 52 
Tennant & Hoyt Co 54 
Tobacco By-Products & Chemical Corp............ 25 
Toledo Soybean Products 
Union Special Machine Co 5 
Wabasha Roller Mills Co 55 
Waterloo Mills Co 56 
Werthan Bag Corp 42 
White Laboratories, Inc 43 
Wilson & Co 51 


Firms that spend moncy to build + will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


* Pecos Valley Alfalfa Mill 


Hagerman, N.M. 


TRY OUR 
PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 
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IDENTIFY YOUR FEED 
after it Leavis the 


OUR advertisement on Universal 

Cardboard Feeders will stay with 

your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
good feeding space. One thousand 
feeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full Information 


Generat 
SOX A NEWTON, KANSAS 


e 57 


aS 
elcentrate BYDES” 
NUTRITIVE 
4 
ag 
| 
Na 
Your inquiry would be appreciated. 3 


CORN - OATS 
FEED BARLEY 


Write or Wire Today 
for quotations delivered to 
your station. Reliable serv- 


ice and prompt attention. 


THE RIEBS CO. 


Grain and Stock Exchange 
MILWAUKEE WISCONSIN 


re CENTRAL PARK 


LOCATION’*” 


Opposite Hayden Planetarium 

and Museum of Natural His: 
tory. Within walking distance [gaia = 
of Riverside Drive and many 
points of interest. Transporta- 

tion to all parts of the City. 


RATES 
DAILY FROM 
YOR $1.25 sincte 
$2. vouste 


8Ist TO 82nd STREETS 


\ AND COLUMBUS AVE. “J 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MOoRTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


Write for Full Particulars 


La Budde Feed & Grain Co. 


MILWAUKEE WISCONSIN 
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Money Making 
New Years 
Resolution 


Write Today for a Murphy 
Dealer Franchise. Plan now 
to let Murphy’s Concentrates 
give your business an UP- 
WARD SWING in 1940. 


% 1 Educational Feed Broadcasts every week 
0. over WLS, Chicago, Illinois; WHO, Des 
Moines, Iowa and WOWO, Fort Wayne, 


Indiana. 


¥ 0 ? Concentrate Feeds That Appeal to Straight 


Grain Feeders. 


4 3 Free Samples That Snag BIG Orders Right 
0. Now. 


@ 4 Make Your Own Feeds From Time Tested 
0. Formulas. Keep Your Plant Help Busy. 


4 0 5 More Help From Better Trained Salesmen. 


4 ’ 


MURPHY PRODUCTS CO., Burlington, Wis. 


Wy 
A 


Mixed Car Service on Flour and Feeds 


’ Prepared feeds and grain, in one mixed car with King Midas 


flour and millfeeds, provides a complete service many dealers 
are learning to appreciate. As never before, the King Midas 
franchise is becoming the key that fits exactly the local dealer’s 


need for adequate supplies at competitive prices. 


KING MIDAS FLOUR MILLS MINNEAPOLIS, MINN. 


4 HOLSuy 
DAIRY 
\ RATION 
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ee KING mere 
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